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WHO IS DAIRY AUSTRALIA?

2
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OUR HEALTH AND NUTRITION 

PROGRAM

Our aim is to ensure dairy foods 

continue to be recognised as part of 

healthy and sustainable dietary patterns 

by Australian nutrition guidelines, by Key 

Opinion Leaders and Health Care 

Professionals

Healthy Ageing with Dairy 



THE FRACTURES TRIAL



KEY FINDINGS 

Increasing dairy from 2 to 3.5 serves day:



✓ First high-quality study to link 

dairy foods and fracture risk 

reduction 

✓ Affordable 

✓ Effective and safe

✓ Residents enjoyed the food

✓ Widely accessible and versatile

WHAT’S SO SPECIAL ABOUT THE WORK?



COMMUNICATION OPPORTUNITIES 
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• Promotion of health benefits (to both community and aged care)

• Practical evidence to demonstrate dairy can be incorporated into aged 

care menus

• Evidence to support food-based policy changes in aged-care facilities

• Evidence to support dairy in dietary guidelines

• Global promotion of outcomes



LEVERAGING THE FINDINGS 

Objective 1:

DRIVE 

AWARENESS 

Increase awareness 

that consumption of 

dairy foods in older 

adults reduces their 

risk fractures

Objective 2:

DRIVE 

CHANGE 

Increase uptake of 

dairy in aged care 

setting and within the 

community



AUDIENCES
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Adults 65+

Encourage older adults in the 

community and their carers to 

consume recommended levels of 

dairy

Health Care Professionals

Encourage dietitians and GPs to 

advocate / recommend increased 

dairy consumption in older adults

Aged Care Sector

Ignite discussion about the 

importance of a food first 

approach to drive policy change in 

aged care facilities



CONSUMERS AND HEALTH 

PROFESSIONALS
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INITIAL LAUNCH - MEDIA COVERAGE

Number of Pieces

131 



UNSTOPPABLE WITH DAIRY CAMPAIGN

CONSUMER ADVERTISING HCP ADVERTISING



SPOKESPERSON – DR SANDRA IULIANO 
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AMBASSADOR: WELL-KNOWN COOK MAGGIE BEER

Maggie Beer

The Maggie Beer Foundation was 

established in 2014 to improve the 

food experiences for older Australians



HEALTHY BONES 

ACTION WEEK 

2022 and 2023 
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THE DAIRY-ATRICS

Mike | 61 years old
NSW | Cyclist

Rod | 66 years old
QLD | Tai Chi, 

Martial Arts, Qigong 

Graeme | 67 years old
VIC | Walking Basketball

Mary | 65 years old
NSW | Yoga/ Dancing

Caroline | 62 years old
ACT | Walking Basketball

Barb | 61 years old
ACT | Swimming, 

Ski Paddling, Running, Yoga, 
Walking, Surfing 



EARNED MEDIA RESULTS 

318 

pieces of 

coverage

3.1m+
Reach

95
health 

clinics



THE UNSTOPPABLES
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1.4m+
Reach

318 

pieces of 

coverage

60
health 

clinics



POLICY ENGAGEMENT
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AGED CARE POLICY SCOPING 
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Scope the aged care 

sector

Identify key 

stakeholders in the 

aged care space and 

our success 

measures 

Develop resources and 

accompanying materials

Facts sheets

Recipes

Guidebooks

Case study

Engagement

Meetings with key 

stakeholders and 

organisations 

Conference activity 

Phase 1 Phase 2 Phase 3



OUR GOALS 
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• Encourage government policy changes regarding food standards in aged care including to 

mandate minimum nutritional requirements in aged care.  

• Encourage internal policy changes for aged care providers and their catering companies 

and drive awareness of the social and financial benefits of increasing dairy consumption in 

aged care services. 

• Engage and inform key stakeholder groups including Health Care Professionals, and peak 

bodies representing older Australians (COTA Australia, Maggie Beer foundation) to 

promote the benefits of increased dairy consumption for older adults within the community. 
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RESOURCE DEVELOPMENT 

FACT SHEETS GUIDEBOOKS RECIPES WEBPAGE 



ENGAGEMENT

CONFERENCE ACTIVITY 
MEETINGS WITH KEY 

STAKEHOLDERS 
PARTNERSHIPS



AUSTRALIAN DIETARY GUIDELINES REVIEW 



Glenys Zucco – Head of Marketing

Alex Mowatt – Senior PR Advisor

Kristina Gorgievska – Nutrition Communications Advisor 

Kate Whatley – Marketing Manager

Melissa Cameron – Sustainable Dairy Nutrition Manager

Courtney Thompson – Nutrition Scientist

Jhin Bagchi – Project Manager 

A BIG TEAM EFFORT!
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THANK YOU
rivkeh.haryono@dairyaustralia.com.au 

www.dairy.com.au/health/healthy-ageing-with-dairy

mailto:Melissa.Cameron@dairyaustralia.com.au
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