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A B S T R A C T

Using user-generated content (UGC) on Twitter, the present study identifies the main themes that revolve around the concept of healthy diet and determine user
feelings about various foods. Using a dataset of tweets with the hashtag “#Diet” or “#FoodDiet” (n = 10.591), we first use a Latent Dirichlet Allocation (LDA) model
to identify the food categories most discussed on Twitter. Then, based on the results of the LDA model, we apply sentiment analysis to divide the identified tweets into
three groups (negative, positive and neutral) based on the feelings expressed in corresponding tweets. Finally, the text mining approach is performed to identify foods
according to the feelings expressed about those in corresponding tweets, as well as to derive key indicators that collectively present the UGC-based knowledge of
healthy eating. The results of the present study show that among the foods most negatively perceived in the UGC are bacon, sugar, processed foods, red meat, and
snacks. By contrast, water, apples, salads, broccoli and spinach are evaluated more positively. Furthermore, our findings suggest that the collective UGC knowledge is
lacking on such healthy foods as fish, poultry, dry beans, nuts, as well as yogurt and cheese. The results of the present study can help the World Health Organization
(WHO), as well as other institutions concerned with the study of healthy eating, to improve their communication policies on healthy products and preparation of
balanced diets.

1. Introduction

Noncommunicable diseases (NCDs), also known as chronic diseases,
are the result of a combination of genetic, physiological, environmental
and behavioral factors. The factors that lead to NCDs include unhealthy
diet, physical inactivity, smoking, and alcohol consumption (Dubé
et al., 2014; Collins et al., 2019). NCDs are of a particular concern in
low and middle-income countries, since the population's diet in these
countries is characterized by nutritional deficiencies (Thomas and
Quinn, 2008; Popkin, 2014). Interestingly, although NCDs are pre-
dominant in countries with medium or low income, obesity and the
negative health consequences caused by NCDs are more pronounced in
countries of medium and high-income levels (Popkin, 2014).

Previous research on NCDs has sought to understand their causes
and to find solutions to avoid their consequences for the society. One of
the leading causes NCDs is an unhealthy diet (Dubé et al., 2014;
Akselrod et al., 2019). Therefore, a healthy diet is an important factor
that contributes to individual health (Cade et al., 1999). In the present
study, we take the World Health Organization's (WHO) (WHO reports,
2018) recommendations about a healthy diet as a starting point. Spe-
cifically, the WHO prescribes “eating more fruit, vegetables, legumes,
nuts and grains; cutting down on salt, sugar and fats. It is also advisable
to choose unsaturated fats, instead of saturated fats and towards the
elimination of trans-fatty acids. An unhealthy diet is one of the major

risk factors for a range of chronic diseases, including cardiovascular
diseases, cancer, diabetes and other conditions linked to obesity” (see
WHO reports, 2018).

It should be noted that, after the International Nutrition Conference
of the WHO in 1992, governments, civil society, and companies have
taken measures to promote consumers' awareness of the importance of
adequate nutrition. These initiatives have been part of what is known as
nutrition education of the population, i.e. a combination of different
strategies intended to help consumers to develop appropriate attitudes,
skills and motivations regarding healthier food and nutrition (Contento,
2011).

The major goal of nutritional education is not only to provide
consumers with nutritional information, but also to accompany them in
all aspects of daily life so that help them to modify their eating behavior
towards a healthier and more nutritious diet. However, despite re-
commendations from the WHO and the efforts made by governments,
civil society, and businesses, unhealthy living habits and unhealthy
eating have considerably increased since 1992, such as a sedentary
lifestyle, alcohol consumption, or eating saturated fats and high amount
of sugar or red meat (Mazzocchi et al., 2009).

In addition, the daily life of people in the developed countries is
characterized by unhealthy eating patterns such as skipping meals,
eating out of the home, or eating snacks (Wahlen et al., 2016). There-
fore, in order to effectively promote healthy eating, organizations
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should be provided with relevant information about cultural and in-
dividual factors that lead to an unhealthy diet (Bonke, 1996). More-
over, research on individual nutrition behavior can be intrusive and
costly (de Castro, 1991), so it can be difficult to obtain sufficient data
on individuals who follow an unhealthy diet (Zhou and Zhang, 2017;
Samuels et al., 2017) in order to study their habits in the search for
improvements related to healthy diets and healthy lives. Consequently,
a healthy diet should provide the necessary nutrients to the body and
thus is the key to good health and prevention of NCDs (Akselrod et al.,
2019).

Therefore, there is evidence that leading a healthy balanced diet can
reduce mortality and the risk of contracting illness, including coronary
heart disease and cancer, among others (Cade et al., 1999). Other au-
thors also stated that eating a healthy diet reduces the likelihood of
becoming overweight or chronically ill (Adriaanse et al., 2011). Con-
sequently, a healthy diet requires actions such as increasing the intake
of fruits and vegetables and reducing the amount of salt, saturated fat,
and sugar, among other recommendations (Macdiarmid, 2012). These
benefits have incited users' interest in a healthy diet and its tendency to
growth of interest as can be seen in the queries searched in the most
used search engine in the world, Google (see Fig. 1). The number of
searches of the term “healthy diet” has steadily increased since 2014. In
Fig. 1, the Y axis shows the value of interest in the searches made by
users of this search engine (maximum = 100, minimum = 0) (Reyes-
Menendez et al., 2018a), while the X axis shows the period of years
analyzed using Google Trends, as this software started to collect data
from 2014 to the present.

Therefore, as can be seen in Fig. 1, the interest in healthy eating has
considerably increased in the last 5 years. The same tendency has been
reported by Choi and Varian (2012) or Önder and Gunter (2016).

In this regard, the WHO proposed in 2018 using digital platforms to
promote and communicate healthy habits both individually and col-
lectively for countries. These digital platforms would also contribute to
prevention and treatment of NCDs by helping people to better under-
stand the consequences of unhealthy eating.

A feasible option, in this context, is using online social networks as
an alternative to exploratory, intrusive, and high-cost studies (de
Castro, 1991). In social networks, users document their daily activities,
including the choices they make about what they eat (Abbar et al.,
2015). Social networks are platforms where users exchange their opi-
nions in a natural way with other users (Reyes-Menendez et al., 2019).
In recent years, social networks have changed the way users generate
and obtain information. This is particularly true of social networks such
as Facebook and Twitter where content about users' everyday activities
is shared systematically on a daily basis (Odea et al., 2018).

Previously, content producers were in charge of producing

information, while the media determined which information was to be
shared. Social networks have changed the way in which information is
produced and consumed (Saura et al., 2018). At present, information is
decentralized, and it is the users themselves who decide which in-
dividual users they want to follow. This has led to a transformation of
individual users from mere receivers of information to creators of
content (Bennett et al., 2017).

Furthermore, owing to the algorithms of detecting which content
users have previously seen, users can discover other users with whom
they have affinity through relevant personalized suggestions from social
networks. Suggested content, which is highly personalized, can influ-
ence the behavior and decision making of other users (Reyes-Menendez
et al., 2018b).

Therefore, the starting point of the present study is the assumption
that the content generated by users in social networks known as User-
Generated Content (UGC) can influence other users' decisions about
food and healthy diet (Abbar et al., 2015; Odea et al., 2018). Therefore,
an analysis of how the concept of healthy diet is represented in social
networks can both promote healthy eating and disseminate information
about the importance of healthy nutrition and good health by govern-
ment agencies, institutions, and policy makers.

Consequently, the aim of the present study is to identify the main
topics and their sentiments (positive, negative and neutral) that provide
meaning to the concept of healthy diet in the UGC in Twitter for which
a data mining and topic modeling process was developed (Odea et al.,
2015). Of note, the present study is exploratory, rather than hypothesis-
testing, as our major goal is knowledge discovery (Corbin and Strauss,
2008). This methodological orientation brings originality to the present
study. A major contribution is that our results provide meaningful im-
plications for public agents and policy makers in the area of food
education in social networks—an area which has been largely over-
looked in previous (Ghosh and Guha, 2013; Närvänen et al., 2013;
Kulshrestha, 2016; Jaeger et al., 2017).

The remainder of this paper is structured as follows. In Section 2, we
review the literature on the concept of healthy diet, as well as the Food
Guide Pyramid, and discuss previous studies on the UGC on Twitter.
Next, in Section 3, we present the methodology used in the study to
identify the main topics in user content related to the concept of healthy
diet. Results are presented in Section 4. Conclusions are drawn in
Section 5.

2. Literature review

The rapid growth of the number of users who create profiles in
social networks and the extensive use of different social platforms to
generate content around different topics resulted in social networks has

Fig. 1. Search trends on “healthy diet” in Google Trends report (2014–2019).
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become a major source of data (Kulshrestha et al., 2015; Abbar et al.,
2015; Chung et al., 2017).

One of the main advantages of social networks as a source of data on
consumer behavior is that the information generated by users on social
platforms already has a network structure; accordingly, users can be
investigated as a whole rather than in isolation (Hubert et al., 2017;
Saura and Bennett, 2019).

This general characteristic of social platforms, along with the exu-
berance of data generated on specifically the Twitter platform, has
made Twitter a valuable source to collect the data on public health
(Prasetyo et al., 2015), the environment (Reyes-Menendez et al.,
2018a), obesity (Paul and Dredze, 2011), or a healthy diet (Culotta,
2014).

In addition, Twitter has been widely used to perform awareness
campaigns on eating habits (Prier et al., 2011). Typically, such cam-
paigns have a clear purpose and are structured around a concept easily
understood by users (Hubert and Kenning, 2009). Some examples of
visual campaigns and simple reminders include the Healthy Eating
Plate developed by Harvard Medical School and Harvard T.H. Chan
School of Public Health and the My Plate campaign created by the US
Department of Agriculture (USDA) to help users remember what foods
should be included in their diet daily, and to make good nutritional
choices (see Section 2.1). Another example of a campaign developed by
nutritional organizations is the campaign for cancer awareness by the
WHO in 2004, which aims to increase the daily intake of fruits and
vegetables, since this eating behavior reduces the risks of NCDs, known
as “Cancer Control, Knowledge into Action”. This worldwide campaign
has been held in different countries and is represented by different in-
stitutions such as Cancer Society of New Zealand, US National Cancer
Institute, or the Ministry of Health of Chile (Zacarias et al., 2006),
among many others. Finally, another easily recognizable visual cam-
paign worldwide is the Food Guide Pyramid developed in 1992. This
pyramid visually represents the foods that should make up the basics of
a healthy diet in the base and the foods that should have only a sporadic
consumption at the top for the first time.

2.1. The food guide pyramid

Over a century ago, based on the nutritional recommendations
about the main food guides, the USDA introduced initiatives that aim to

improve citizens' health and to prevent NCDs through the development
of Food Guides. The importance of nutritional indications can hardly be
overestimated, as people need to eat daily; however, in most cases, food
consumption is driven not that much by a physiological need, but by
cultural factors (Carvalho, 2006; Culotta, 2014).

From 1916 to 1930, the USDA has developed initiatives such as
“Good for Young Children” and “How to Select Food” in order to es-
tablish a starting point on food groups and household measures, with
the focus on protective foods. Later, in 1940, the USDA created “A
Guide to Good Eating (Basic Seven)” that established the foundation
diet that accounted for nutrients' adequacy. From 1956 to 1970, the
USDA promoted the “Food for Fitness, A Daily Food Guide (Basic Four)”
that laid down the foundation of diet approach. In 1979, USDA in-
troduced the “Hassle-Free Daily Food Guide”, which was later devel-
oped into “Dietary Goals for the United States”. In 1984, the USDA
presented the “Food Wheel: A Pattern for Daily Food Choices” first il-
lustrated for a Red Cross nutrition course as a food wheel.

However, many people still remember the Food Pyramids (the Food
Guide Pyramid and MyPyramid), the USDA's food guidance symbols
before the current MyPlate. The first Food Guide Pyramid was in-
troduced in 1992 and focused on a total diet approach developed to
raise awareness about new food patterns. Food Guide Pyramid focused
on the concepts of variety, moderation, and proportion. This USDA
initiative was very well received around the world and, as a con-
sequence, many food guidance systems worldwide were based on the
original Food Guide Pyramid developed by the USDA in 1992. In 2015,
the USD introduced “MyPyramid Food Guidance System” to update the
initial Food Guide Pyramid. However, it is important to highlight that
food pyramid is no longer in use, as it was replaced by the “MyPlate” in
2011.

The Food Guide Pyramid was taken as the base of many food gui-
dance systems around the world, and its goal was to improve nutrition
and nutritional sustainability worldwide (Jones et al., 2018), Fig. 2
shows the Food Guide Pyramid designed by the USDA in 1992 (Jones
et al., 2018). In the original food pyramid, at the bottom of the pyramid
are bread, cereals, rice and pasta, since it is necessary to take between 6
and 11 servings of these foods weekly. Each of the food groups has
different recommended amounts. As can be seen in Fig. 2, these
quantities become smaller in the upper levels of the Food Pyramid.

Fig. 2. Food pyramid published by USDA in 1992.
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2.2. User generated content analysis

UGC is a type of content generated by users on the Internet.
Typically, UGC comes from digital platforms or social networks. In this
type of content, users express their opinions and comments on specific
topics. UGC is usually composed of reviews, comments, opinions, in-
teractions between the user and the brand, and so forth. Various
methodologies have been applied to analyze this type of content, in-
cluding data-mining approaches, application of models such as LDA,
textual analysis, sentiment analysis (SA), and other mining opinion
techniques (Stieglitz et al., 2018). In the present study, we analyze the
UGC related to food and healthy eating in Twitter. Several studies have
emphasized the cultural, rather than physiological, dimensions of
eating habits in different countries (e.g., Abbar et al., 2015). These si-
tuations frequently result in that the amount of calories consumption
exceeds people's physiological need and, as a result, a part of the po-
pulation becomes overweight and develops unhealthy habits (Nasser,
1988; Orji and Mandryk, 2014).

Several previous studies have addressed the issue of food and
dieting using UGC (see Table 1 for a summary). For instance, Abbar
et al. (2015) developed a model to predict obesity and diabetes based
on information from Twitter. To refer to the UGC on the diet generated
by Twitter users, Kulshrestha et al. (2015) developed the concept of
Information Diet (ID). Along similar lines, Chung et al. (2017) used
Twitter to generate content related to physical activity, healthy habits,
and healthy diet in combination with the use of Fitbit devices. The
results of this study showed that users improved their physical activity
and that their diet became healthier. In another study, Culotta (2014)
demonstrated that, in 20 of 27 analyzed topics, the predictive capacity
of the research carried out on Twitter improved the predictive capacity
of traditional methodologies.

In terms of methodology, the present study follows Saura and
Bennett's (2019) research. Also, our focus on social interactions and the
analysis of frequency of different topics in the tweets are also informed
by Miller et al. (2017) and Liu et al. (2017).

3. Research questions

As mentioned before, traditional methodologies used to investigate
user behavior regarding eating habits and diet are frequently expensive
and intrusive (Abbar et al., 2015; Zhou and Zhang, 2017; Samuels et al.,
2017). In this respect, social platforms offer new opportunities for an in-
depth investigation of consumer behavior (Ghosh and Guha, 2013). To
this end, UGC has frequently been used as data source (Kulshrestha
et al., 2015; Chung et al., 2017) to better understand different aspects
related to healthy eating (Culotta, 2014). The first research question
addressed in the present study is as follows:

RQ1: Can we identify user diet preferences through the analysis of UGC
on Twitter?

Leading an active life based on a balanced diet helps develop
healthy habits that improve long-term health (Verplanken and Faes,
1999). The nutritional pyramid created by the USDA contains relevant
recommendations healthy eating patterns. However, individual diets
are influenced by both cultural aspects and by the information that
users receive on a daily basis (Eijl, 2016; Abbar et al., 2015). The UGC
on Twitter is among important sources of information that people re-
ceive about healthy eating. In this context, the second research question
that we address is as follows:

RQ2: Are the foods, or groups of foods derived from the analysis of UGC
on Twitter, the same as the standards of the food pyramid promoted by
the USDA?

The content of Twitter posts is usually organized around themes, or
topics. These topics can also be called categories. Previous research has
demonstrated that such categories are usually associated with specific
feelings, such as positive, negative, and neutral (Saura et al., 2019a) in
health information (Scanfeld et al., 2010). In the context of the present
study, the following question emerges:

RQ3: Are the foods topics identified in UGC on Twitter associated with
different feelings?

As mentioned above, new research methodologies based on ana-
lyzing UGC in social networks offer new opportunities for both re-
searchers and for those responsible for the development of health po-
licies (Stieglitz et al., 2018; Närvänen et al., 2013). Also, compared to
traditional methods, new methodologies based on the analysis of UGC
in social media are less intrusive and cost-effective (Abbar et al., 2015;
Culotta, 2014), and allow for larger amounts of data to be analyzed
more quickly (Reyes-Menendez et al., 2018a, 2018b; Saura et al.,
2019b). In this relation, the fourth question addressed is as follows:

RQ4: Is it possible to create a healthy diet by grouping the topics and
foods with a positive feeling of the UGC on Twitter?

4. Research methodology

The methodology used in this study consists of three consecutive
stages (see Saura and Bennett, 2019 for further detail). The first stage is
the development of an LDA model that works in Python and identifies
the themes in a database—in our case, a collection of tweets with the
hashtag #Diet and #FoodDiet. Our sample consisted of a total of 10,591
tweets. In the second stage, SA was performed with a Support Vector
Machine (SVM) type algorithm. Then, SA was used to identify which
feelings the topics identified by the LDA are associated with. Finally, a
text data mining process with the NVivo software was performed on
these results. This last approach allowed us to identify, based on posi-
tive feelings expressed in tweets, the foods that make up a healthy diet.

Table 1
Main previous studies on UGC and healthy diet.

Authors Description

Abbar et al. (2015) This study develops a model to predict obesity and diabetes using Twitter (as the main source of data) combined with demographic and psychographic
data. For this end, a database downloaded from the social network and information from the censuses are used

Kulshrestha et al. (2015) This study uses Twitter's UGC to identify the topics related to the so-called ‘Information Diet’. It also compares the diet presented in traditional media
with the one presented in social networks.

Chung et al. (2017) This study uses the Twitter platform and a connected device such as Fitbit to improve the health, physical activity, and diet of the participants. The
results show that, owing to UGC on Twitter and gamification present in the physical activity device, three variables measured in the study (physical
activity, health, and diet) have improved.

Culotta (2014) This study compares the data obtained from Twitter with the data obtained using traditional methodologies. The results show that, in 20 of 27
analyzed topics, the predictive capacity of the research carried out on Twitter improves the predictive capacity of traditional methodologies.

Eijl (2016) This study analyzes the influence of Twitter content creators on the topics of cancer and food.
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4.1. Data sampling

In the first phase of tweet collection, Python software 3.7.0 was used
to collect the tweets after connecting to the public Twitter API. The
initial sample consisted of n = 14,731 tweets. The collected tweets
were in English and contained the keyword “#Diet” and “#FoodDiet” in
the tweet hashtag (Palomino et al., 2016; Reyes-Menendez et al.,
2018a). After cleaning (which included eliminating repeated tweets,
retweets, and tweets shorter than 80 characters), the final sample was
reduced to a total of n = 10,591 tweets. The period of data collection
was April 9–23, 2019.

The tags “#Diet” and “#FoodDiet” in Twitter were selected fol-
lowing several previous studies, such as Vidal et al. (2015), Vidal et al.
(2016), and Jaeger et al. (2017). These studies on healthy habits, types
of meals consumed, and food preferences applied SA and data mining
techniques to analyze Twitter-based content. In this research, we fol-
lowed these studies in our tweets collection process to be able to draw
conclusions related to a specific topic within the food sector and, in
particular, health care (Kulshrestha, 2016).

4.2. Topic identification using LDA

The LDA model used in this research is based on a mathematical and
probabilistic assumption that content is generated in two steps (Jia,
2018). The first step is to identify keywords within a content or data-
base, where each word is encrypted in an independent document. In the
second step, the distribution of the topics in a sample is randomly
identified, and the main themes in the sample are found (Jia, 2018;
Saura and Bennett, 2019) (see Eq. (1)).
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βi distribution of word in topic i, altogether K topics
θd proportions of topics in document d, in all D documents
zd topic assignment in document d
zd,n topic assignment for the nth word in document d, in all N

words
wd observed words for document d
wd,n the nth word for document d

Consequently, the identification of the topics and words is set pos-
teriori with the following approach (see Eq. (2)) using Gibbs sampling
(Jia, 2018). In this study, the estimation was performed using Python
software LDA 1.0.5.
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4.3. Sentiment analysis development

After identifying the issues related to healthy eating, we applied an
algorithm developed in Python that works with machine learning. In
this case, this process requires the training of an algorithm with text
data mining to subdivide the sample into segments expressing positive,
negative and neutral sentiments with respect to each sentiment iden-
tified. This procedure resulted in identification of 379 samples trained
related to healthy eating and diet. Then, SA was applied to each topic
identified following the process presented in Fig. 3.

The effectiveness of the SA process is measured with the
Krippendorff's alpha value (KAV), which is a measure of effectiveness of
the algorithm that works with machine learning. According to
Krippendorff (2004a), when α≥ 0.800, the reliability of the results and
conclusions is high. In order to draw conclusions based on tentative

statements, a minimum of α ≥ 0.667 must be obtained; if a value of
α < 0.667 is obtained, the conclusions will have a low reliability
(Krippendorff, 2004b).

4.4. Textual analysis process

The next step was to perform textual analysis with text data mining
techniques on the identified healthy eating topics. For this purpose, we
used NVivo at different stages in which the tweets were categorized into
the following three nodes: Positive (N1), Neutral (N2), and Negative
(N3). Here, nodes are predefined data containers grouped according to
their characteristics. The design and development of nodes and their
contents is used to make the results have the highest possible de-
scriptive and exploratory quality.

In order to perform this process, we classified the sample according
to (i) the frequency of repetition of the words that make up the dataset,
(ii) the keywords' total weight in the dataset attending the weighted
percentage (WP), and (iii) filtering those words that do not add sig-
nificance value to the research objective (Newton-John, 2018). These
criteria were followed to group the tweets according to the sentiments
expressed in them into the three different nodes (positive, negative, and
neutral) (Krippendorff, 2004a; Zamawe, 2015). In the next step, Saura
and Bennett's (2019) method was applied to these three datasets to
extract insights.

In this type of approximations, the WP is taken into account. WP
represents the weight of the indicators grouped into nodes according to
the times they are repeated, thus being the weight of the nodes in terms
of the total data in the database (Krippendorff, 2013; Newton-John,
2018).

5. Results

The results of the LDA process yielded a total of 11 food-related
topics (see Table 4). The LDA process automatically categorized key-
words related to the topics. Based on those keywords, topics were
named (see also Jia, 2018). A rule of thumb regarding topic naming is
to consider 10–20 most repeated words and try to form a phrase with
those words that would make sense. The descriptions of the topics were
developed using the words that make up the topic based on the content
of the topics. This step is a standardized process in the LDA models
(Büschken and Allenby, 2016; Miller et al., 2017). Of note, subtopics
within the previously identified topics were also found (see Tables 2
and 3).

After the classification of the topics, we ensured that the results
aligned well with recommended Krippendorff's alpha value thresholds
(KAV) (see Table 4).

In the next step, we identified the feelings associated with the topics
and established the key indicators of each topic. To this end, using
NVivo, we established three nodes (N1 = positive, N2 = negative, and
N3 = neutral). Tables 5–7 summarize the topics divided into nodes, the
key indicators or insights found in the collected sample, and the number
of pieces of text where each of the topics appeared in the dataset.

Therefore, identification of key indicators or insights is an ex-
ploratory process of analyzing and identifying the content of each in-
dividual node based on the WP and the contents of each topic
(Krippendorff, 2013).

6. Discussion

Digital channels and social networks have been widely used in
previous research to investigate public health and healthy dietary ha-
bits (Ghosh and Guha, 2013; Närvänen et al., 2013; Kulshrestha, 2016;
Odea et al., 2018). Based on the analysis of the UGC of Twitter users on
a specific topic (e.g., Saura and Bennett, 2019), the results of the pre-
sent study demonstrate that it is possible to evaluate Twitter users' food
sentiments (see also Zhou and Zhang, 2017).
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Our results demonstrate that users have generally positive feelings
towards healthy diet and share their experiences of healthy eating ha-
bits in social networks. Reyes-Menendez et al. (2018a, 2018b) con-
cluded that the UGC and its feelings may be an indicator of public
opinion and, therefore, may affect public health (Ekenga et al., 2018).

Considering that positive feelings about healthy food were identi-
fied primarily about foods such as fruit and vegetables, we can extra-
polate this positive evaluation to user perceptions of these foods. This
UGC-based insight can be used to improve food awareness campaigns
that fight against NCDs such as obesity (see Ghosh and Guha, 2013).

While our results show that users positively perceive foods such as
apples, salad, bananas, broccoli, or spinach, there is also a gap in how
these users understand that they should complete their diets by adding
new foods that may not be perceived as positively, but which are
healthy if consumed in moderate amounts, such as coffee (Bae et al.,
2014), potatoes (Haase, 2008) or eggs (Griffin, 2016).

Also, while there is scientific evidence that foods such as fish,
poultry, dry beans, and nuts are good for public health according to
WHO, our results show that Twitter users have doubts about health
benefits of these products. Several previous studies (e.g., Herráez et al.,
2017) demonstrated that social networks can be used to interact with
users and establish lasting conversations over time between institutions
and consumers. This strategy should be followed by institutions such as
Food and Agriculture Organization (FAO), the WHO or the USAD to
promote and recommend a healthy consumption of foods that, although
healthy, can be perceived as unhealthy (e.g. our results showed that
products such as chocolate, wine, milk, coffee, eggs, potatoes, and diets

such as vegan and ketogenic/protein were perceived as neutral).
Also, as demonstrated by Bergström and Jervelycke Belfrage (2018),

digital channels and the UGC can be a way to disseminate information,
make recommendations, and raise awareness among the population on
a specific topic. In this connection, in line with Vydiswaran et al. (2018)
and Khulbe and Pathak (2019), our findings show negative user eva-
luations of sugar and carbohydrates, industrial sweet products and
carbohydrates, food, red meat, pizza, bacon and snacks. Therefore,
policy makers, public institutions, and food companies should identify
consumers' concerns regarding unhealthy foods and recommend good
practices of healthy eating.

Public opinion expressed on social platforms like Twitter is linked to
public health (Ekenga et al., 2018). Therefore, policy makers such as
FAO, WHO and USDA should consider strengthening their strategic
plans by incorporating their dietary recommendations in social net-
works—as, for instance, in the model proposed by Kulshrestha et al.
(2015) known as ID in social media.

7. Conclusions

The present study focused on the UGC around the theme of healthy
diet and how it differs from the food pyramid proposed by USDA. Based
on our results, the following conclusions can be made with respect to
the three research questions addressed.

First, concerning RQ1 the answer is affirmative. Our findings de-
monstrated that Twitter users feel positively about healthy food (mostly
fruit and vegetables, e.g. apples, salad, bananas, broccoli and spinach).

Fig. 3. Process of Sentiment Analysis and LDA classification developed by Saura and Bennett (2019).

Table 2
Identified topics related to diets in UGC.

Topic name Topic description WP Sentiment

Diseases Identification of diseases and dementias resulting from unhealthy eating. 4.49 Negative
Healthy food Grouping healthy foods and providing examples of diets beneficial for health 4.32 Positive
Sugar Discussion of sugar-containing foods (pastries and industrial products) 3.18 Negative
Fruit and vegetables Discussion of fruit and vegetables as the basis of a healthy diet 3.13 Positive
Proteins Comments and dietary recommendations related to proteins and their benefits for health 3.05 Neutral
Carbohydrates Identification of health problems related to excess of carbohydrates in diet 2.93 Negative
Ketogenic Advice and comments on ketogenic diet and a discussion of its impact on health 2.47 Neutral
Healthy habits Discussion of healthy habits and health benefits of sports and active lifestyle 2.39 Positive
Processed Food Discussion of processed foods and their damage to health. 2.13 Negative
Bodybuilding Discussion of sports culture and healthy diet, and of their benefits for health. 2.09 Positive
Vegans A social movement among vegans and vegetarians and the discussion of their eating habits 1.68 Neutral

J.R. Saura, et al. Internet Interventions 20 (2020) 100312

6



Second, as to RQ2 we found that the foods that evoke most positive
feelings in Twitter-based UGC do not fully match food pyramid pro-
moted by the USDA. Specifically, in Twitter-based UGC, less attention
was paid to fish, poultry, dry beans, and nuts. This suggests that there is
a need to implement policies that would better inform the population
about the health benefits of these products, because the total of food
themes identified does not coincide with food priority standards pro-
moted in the food pyramid of USDA and neither in the current MyPlate
food guide.

With regard to RQ3, our results demonstrated that the most nega-
tive feelings were expressed in the topics on sugar and carbohydrates
contained in pastries and industrial sweet products and carbohydrates
(for causing obesity disorders), processed food, red meat (for its relation
to heart problems), as well as other unhealthy foods, such as pizza,
bacon and snacks.

In contrast, foods mentioned in tweets with positive connotations
included fruits and vegetables, water, vinegar, apples, salads, vitamins,
as well as chicken and spinach. Finally, as concerns RQ4 the answer is
affirmative, since our methodology allowed us to group, according to
topics and feelings, the analyzed food classifications, as well as to
compose a food pyramid and analyze which foods do not appear in
UGC-based priorities. However, as discussed above, the perceptions of
healthy foods in Twitter-based UGC do not fully agree with the re-
commendations made by the WHO.

Table 3
Identified sub-topics related to diets in UGC.

Topic name Sub-topic description WP Sentiment

Fruits Comments and diets based on fruit feeding 1.49 Positive
Vegetables Vegetables and corresponding tips on vegetable diets 1.20 Positive
Meats Consequences of meat eating on human body 1.06 Negative
Vinegar Health benefits of vinegar in a balanced diet 0.79 Positive
Water Role of water in a healthy diet 0.67 Positive
Eggs Health benefits of different egg diets 0.59 Neutral
Apples Importance of apples for health and a balanced diet 0.59 Positive
Coffee Properties of coffee and its impact on the human body. 0.42 Neutral
Salads Benefits of salad diets 0.41 Positive
Milk Comments and opinions on health benefits of drinking milk 0.41 Neutral
Wine Comments and opinions on health benefits of drinking wine 0.39 Neutral
Vitamins Identification of vitamins and foods rich in vitamins 0.38 Positive
Bananas Health benefits of eating bananas 0.33 Positive
Chocolate Comments on chocolate and its impact on health 0.31 Neutral
Bacon Comments on bacon and its impact on health 0.30 Negative
Pizza Comments and opinions on pizza and its association with diets high on carbohydrates. 0.28 Negative
Broccoli Healthy recipes containing broccoli 0.25 Positive
Potatoes Comments and opinions on potatoes and their role in diets high on carbohydrates. 0.25 Neutral
Chicken Comments and opinions on eating chicken and associated health benefits 0.22 Positive
Spinach Discussion of health benefits of spinach 0.21 Positive
Snacks Comments and opinions on eating processed foods and sedentary diets 0.21 Negative

Table 4
SA conclusions' reliability (Krippendorff's alpha).

Conclusions reliability Krippendorff's alpha value Sentiment Average KAV

High α ≥ 0.800 Positive 0.759
Tentative α ≥ 0.667 Negative 0.798
Low α < 0.667 Neutral 0.691

Table 5
Results for N1 for diet positive key indicators.

N1 Key indicators Count

Healthy food Healthy foods are the basis of a balanced diet.
Healthy foods are linked to eating movements and trends (e.g., vegans or vegetarians).

682

Fruit and vegetables Fruit and vegetables are essential for a healthy diet and include vitamins B, C, A, E and K. 621
Healthy habits Sport, healthy food, and social time with the family are the backbone of healthy habits. 371
Bodybuilding Body culture and sports activities (e.g. gym and jogging) are linked to the movement of bodybuilding and a healthy diet. 214
Fruits Fruits are a fundamental part of a healthy diet.

Containing water and fiber, fruits help to maintain healthy habits.
340

Vegetables Vegetables help prevent diseases.
Vegetables are the basis of a healthy diet, although their consumption can be counterproductive if consumed in excess.

291

Vinegar Vinegar consumption helps to prevent diseases.
Vinegar helps to accelerate the metabolism.

124

Water Water is the basis of liquid food and is necessary to maintain a healthy diet.
It is linked to sports and healthy habits.

204

Apples It is a food for lovers of healthy habits.
Apple consumption is linked to vegan eating style.

145

Salads Salads are a source of vitamins A and C.
Salad consumption is linked to healthy eating movements (e.g., vegans and vegetarians)

203

Vitamins Vitamins are essential to healthy eating. 271
Bananas Bananas are beneficial for the heart and skin.

Consumption of bananas is linked to sports activities.
129

Broccoli Broccoli is a source of fiber that helps the proper functioning of the human body. 121
Chicken Chicken meat is a source of protein that helps maintain a healthy diet.

Eating chicken meat is linked to gym and intensive sports activities.
101

Spinach Spinach is a source of magnesium and vitamins A and C. 94
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7.1. Social and managerial implications

Taken together, the results of the present study underscore the need
to investigate healthy eating habits using digital channels and social
platforms. Our findings also provide meaningful practical implications
for organizations and institutions such as FAO, WHO, or the USDA that
are in charge of promotion of healthy eating. Specifically, our results
may help improve their health communications and public health
education policies. In addition, based on our findings, practitioners in
the food health sector can establish communication policies and prac-
tices to improve public information about healthy foods, as well as the
relation of unhealthy foods with diseases.

In addition, our results can help improve the decision making of
food company executives and institutions food education institutions.
Our findings can also be used contribute to the improvement of nutri-
tion education, as the results of our analysis demonstrate the current
knowledge in the society about healthy eating and suggest areas that
should be educationally reinforced in terms of healthy diet.

With regard to social implications, in food education incentives
using digital channels, institutions such as FAO, WHO or USDA should
also consider how users behave in these environments and how they
interpret messages on topics such as #HealthyDiet or #FoodDiet, which
will undoubtedly benefit public health knowledge in the medium and
long term.

7.2. Theoretical implications

As concerns theoretical implications, other researchers can use our
results to improve their studies in the field of public opinion and public

education on food and health, as well as to investigate the trends in
specific diets that may pose a long-term health risk. Moreover, the re-
sults could be used to generate quantitative studies or models that
measure the relationships established between the identified topics. For
example, if researchers take these insights as variables and constructs
for their models, they may be able to enhance their understanding of
whether there are positive links between them by developing, for in-
stance, models based on Partial Least Squares Structural Equation
Modeling (PLS-SEM) or SPSS, Analysis of Moment Structures (AMOS)
among others, thus contributing to the field of research that emerges
from approaches that extract knowledge from large amounts of data
based on UGC.

Also, academics can use our results to better understand the healthy
diet sector on social media and to focus on the development of research
within this field. In addition, they can focus on content analysis by users
of different social networks to better understand user healthy eating
habits.

One of the limitations of the present study is a relatively small
sample size. Therefore, further investigations using larger-scale datasets
are recommended. In future research, it would also be necessary to
conduct longitudinal studies to trace the evolution of healthy education
and to timely identify riskier tendencies in healthy eating. Finally, the
present study is exploratory and based on UGC, rather than on clinical
evidence. In further research, a more comprehensive picture of eating
habits and healthy food perceptions could be obtained if UGC analysis
is complemented by questionnaires or in-depth interviews.

Declaration of competing interest

The authors of this paper declare that there are not any conflict of
interest.

References

Abbar, S., Mejova, Y., Weber, I., 2015. You tweet what you eat. In: Proceedings of the
33rd Annual ACM Conference on Human Factors in Computing Systems - CHI 15,
https://doi.org/10.1145/2702123.2702153.

Adriaanse, M.A., Vinkers, C.D., Ridder, D.T., Hox, J.J., Wit, J.B., 2011. Do implementa-
tion intentions help to eat a healthy diet? A systematic review and meta-analysis of
the empirical evidence. Appetite 56 (1), 183–193. https://doi.org/10.1016/j.appet.
2010.10.012.

Akselrod, S., Bloomfield, A., Marmot, M., Moran, A.E., Nishtar, S., Placella, E., 2019.
Mobilizing society to implement solutions for non-communicable diseases. BMJ 365.
https://doi.org/10.1136/bmj.l360.

Bae, J.H., Park, J.H., Im, S.S., Song, D.K., 2014. Coffee and health. Integrative Medicine
Research 3 (4), 189–191.

Bennett, D., Yábar, D.P.B., Saura, J.R., 2017. University incubators may be socially va-
luable, but how effective are they? A case study on business incubators at uni-
versities. In: Peris-Ortiz, M., Gómez, J., Merigó-Lindahl, J., Rueda-Armengot, C.
(Eds.), Entrepreneurial Universities. Innovation, Technology, and Knowledge
Management. Springer, Cham, Switzerland. https://doi.org/10.1007/978-3-319-
47949-1_11.

Bergström, A., Jervelycke Belfrage, M., 2018. News in social media: incidental con-
sumption and the role of opinion leaders. Digit. Journal. 6 (5), 583–598.

Bonke, J., 1996. Economic influences on food choice—non-convenience versus

Table 6
Results for N2 for diet negative key indicators.

N1 Key indicators Count

Diseases Diseases are a result of unhealthy eating based on red meat and foods such as bacon, milk, snacks, or food in general. 310
Sugar Excessive sugar consumption is linked to obesity and heart-related diseases.

Saturated sugars are linked to snacks and sweet foods and causes diseases such as pancreatic cancer or high blood pressure.
291

Carbohydrates Carbohydrates are related to diseases such as depression, diabetes, and blood pressure issues.
Diets based on carbohydrates are linked to obesity and weight gain that causes mobility problems.

104

Processed Food Diets based on processed foods are linked to heart problems, as well as cancer or obesity. 301
Meats Meat eating can be unhealthy if consumed in excess. 205
Bacon Eating bacon is linked to digestive diseases and cancer.

Bacon has the highest negative impact in UGC.
190

Pizza Pizza contains large amounts of carbohydrates and can cause heart problems and obesity. 97
Snacks Snacks are sources of saturated oils and fats.

Snacks are linked to fried foods and fat.
139

Table 7
Results for N3 for diet neutral key indicators.

N1 Key indicators Count

Proteinas Proteins are a key component for tissue repair.
Proteins should be consumed after sports activities.

94

Ketogenic Ketogenic diet leads to fast fat burning 112
Vegans The vegan movement is based on organic and green foods. 131
Eggs Eggs are among the best foods for protein intake.

When consumed in excess, eggs can cause diseases related to
obesity and poisoning.

89

Coffee Coffee burns fats and helps improve physical and mental
performance.

120

Milk Milk is rich in proteins and carbohydrates and is linked to a
balanced diet and sports.

77

Wine Wine improves eyesight and helps prevent stress. It can also
help improve dental and heart health.

64

Chocolate It is a source of antioxidants and lowers blood pressure.
Excessive consumption of chocolate causes diseases such as
obesity.

92

Potatoes Potatoes are a source of carbohydrates and, in reasonable
amounts, can help maintain a healthy diet.

78

J.R. Saura, et al. Internet Interventions 20 (2020) 100312

8

https://doi.org/10.1145/2702123.2702153
https://doi.org/10.1016/j.appet.2010.10.012
https://doi.org/10.1016/j.appet.2010.10.012
https://doi.org/10.1136/bmj.l360
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0020
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0020
https://doi.org/10.1007/978-3-319-47949-1_11
https://doi.org/10.1007/978-3-319-47949-1_11
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0030
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0030


convenience food consumption. Food Choice, Acceptance and Consumption 293–318.
https://doi.org/10.1007/978-1-4613-1221-5_8.

Büschken, J., Allenby, G.M., 2016. Sentence-based text analysis for customer reviews.
Mark. Sci. 35 (6), 953–975. https://doi.org/10.1287/mksc.2016.0993.

Cade, J., Upmeier, H., Calvert, C., Greenwood, D., 1999. Costs of a healthy diet: analysis
from the UK Womens Cohort Study. Public Health Nutr. 2 (4), 505–512. https://doi.
org/10.1017/s1368980099000683.

Carvalho, F.P., 2006. Agriculture, pesticides, food security and food safety. Environ. Sci.
Pol. 9 (7–8), 685–692.

Choi, H., Varian, H., 2012. Predicting the present with Google Trends. Economic Record
88, 2–9.

Chung, A.E., Skinner, A.C., Hasty, S.E., Perrin, E.M., 2017. Tweeting to health: a novel
mHealth intervention using Fitbits and Twitter to Foster healthy lifestyles. Clin.
Pediatr. 56 (1), 26–32. https://doi.org/10.1177/0009922816653385.

Collins, T., Mikkelsen, B., Axelrod, S., 2019. Interact, engage or partner? Working with
the private sector for the prevention and control of noncommunicable diseases.
Cardiovascular Diagnosis and Therapy 9 (2), 158.

Contento, I.R., 2011. Nutrition Education: Linking Research, Theory, and Practice, 2nd
edition. Jones and Bartlett Publishers, Sudbury, MA.

Corbin, J., Strauss, A., 2008. Basics of Qualitative Research. Techniques and Procedures
for Developing Grounded Theory. Sage Publications, Thousand Oaks, CA.

Culotta, A., 2014. Estimating county health statistics with Twitter. In: Proceedings of the
32nd Annual ACM Conference on Human Factors in Computing Systems - CHI 14,
https://doi.org/10.1145/2556288.2557139.

de Castro, J.M., 1991. Seasonal rhythms of human nutrient intake and meal pattern.
Physiol. Behav. 50 (1), 243–248.

Dubé, L., Webb, P., Arora, N.K., Pingali, P., 2014. Agriculture, health, and wealth con-
vergence: bridging traditional food systems and modern agribusiness solutions. Ann.
N. Y. Acad. Sci. 1331 (1), 1–14.

Eijl, T., 2016. Information Diffusion About Food & Cancer by Opinion Leaders on Twitter
(Msc Thesis). Wageningen University.

Ekenga, C., McElwain, C.A., Sprague, N., 2018. Examining public perceptions about lead
in school drinking water: a mixed-methods analysis of Twitter response to an en-
vironmental health hazard. Int. J. Environ. Res. Public Health 15 (1), 162.

Ghosh, D., Guha, R., 2013. What are we ‘tweeting’ about obesity? Mapping tweets with
topic modeling and Geographic Information System. Cartogr. Geogr. Inf. Sci. 40 (2),
90–102. https://doi.org/10.1080/15230406.2013.776210.

Griffin, B.A., 2016. Eggs: good or bad? Proc. Nutr. Soc. 75 (3), 259–264.
Haase, N.U., 2008. Healthy aspects of potatoes as part of the human diet. Potato Res. 51

(3–4), 239–258.
Herráez, B., Bustamante, D., Saura, J.R., 2017. Information classification on social net-

works. Content analysis of e-commerce companies on Twitter. Revista Espacios 38
(52), 16.

Hubert, M., Kenning, P., 2009. Im Kopf des Konsumenten. Gehirn und Geist 1, 44–49.
Hubert, M., Blut, M., Brock, C., Backhaus, C., Eberhardt, T., 2017. Acceptance of smart-

phone-based mobile shopping: mobile benefits, customer characteristics, perceived
risks, and the impact of application context. Psychol. Mark. 34 (2), 175–194.

Jaeger, S.R., Vidal, L., Kam, K., Ares, G., 2017. Can emoji be used as a direct method to
measure emotional associations to food names? Preliminary investigations with
consumers in USA and China. Food Qual. Prefer. 56, 38–48.

Jia, S., 2018. Leisure motivation and satisfaction: a text mining of yoga centres, yoga
consumers, and their interactions. Sustainability 10, 4458. https://doi.org/10.3390/
su10124458.

Jones, R., Vogliano, C., Burlingame, B., 2018. 16 sustainable diets and food-based dietary
guidelines. In: Sustainable Diets: Linking Nutrition and Food Systems, pp. 158.

Khulbe, D., Pathak, M., 2019. Modeling Food Popularity Dependencies Using Social
Media Data. arXiv preprint arXiv:1906.12331.

Krippendorff, K., 2004a. Measuring the reliability of qualitative text analysis data. Qual.
Quant. 38, 787–800.

Krippendorff, K., 2004b. Reliability, chapter 11. In: Krippendorff, K. (Ed.), Content
Analysis; an Introduction to Its Methodology, 2nd edition. Sage Publications,
Thousand Oaks, CA, pp. 211–256.

Krippendorff, K., 2013. Content Analysis: An Introduction to Its Methodology, 3rd ed.
Sage, Thousand Oaks, CA, USA, pp. 221–250.

Kulshrestha, J., 2016. Measuring and managing information diets of social media users:
research overview. In: Proceedings of the 19th ACM Conference on Computer
Supported Cooperative Work and Social Computing Companion - CSCW 16
Companion, https://doi.org/10.1145/2818052.2874354.

Kulshrestha, J., Zafar, M.B., Noboa, L.E., Gummadi, K.P., Ghosh, S., 2015. Characterizing
information diets of social media users. In: Proceedings of the Ninth International
AAAI Conference on Web and Social Media.

Liu, X., Burns, A.C., Hou, Y., 2017. An investigation of brand-related user-generated
content on Twitter. J. Advert. 46, 236–247.

Macdiarmid, J.I., 2012. Is a healthy diet an environmentally sustainable diet? Proc. Nutr.
Soc. 72 (1), 13–20. https://doi.org/10.1017/s0029665112002893.

Mazzocchi, M., Traill, B., Shogren, J.F., 2009. Fat Economics: Nutrition, Health, and
Economic Policy. Oxford University Press, Oxford, England.

Miller, M., Banerjee, T., Muppalla, R., Romine, W., Sheth, A., 2017. What are people
tweeting about Zika? An exploratory study concerning its symptoms, treatment,
transmission, and prevention. JMIR Public Health Surveill. 3 (2). https://doi.org/10.
2196/publichealth.7157.

Närvänen, E., Saarijärvi, H., Simanainen, O., 2013. Understanding consumers’ online
conversation practices in the context of convenience food. Int. J. Consum. Stud. 37
(5), 569–576. https://doi.org/10.1111/ijcs.12021.

Nasser, M., 1988. Eating disorders: the cultural dimension. Soc. Psychiatry Psychiatr.
Epidemiol. 23 (3), 184–187.

Newton-John, T.R., 2018. Qualitative data analysis in health psychology: testing theo-
retical models using qualitative data. In: Sage Research Methods, https://doi.org/10.

4135/9781526427700.
Odea, B., Wan, S., Batterham, P.J., Calear, A.L., Paris, C., Christensen, H., 2015. Detecting

suicidality on Twitter. Internet Interv. 2 (2), 183–188. https://doi.org/10.1016/j.
invent.2015.03.005.

Odea, B., Achilles, M.R., Larsen, M.E., Batterham, P.J., Calear, A.L., Christensen, H., 2018.
The rate of reply and nature of responses to suicide-related posts on Twitter. Internet
Interv. 13, 105–107. https://doi.org/10.1016/j.invent.2018.07.004.

Önder, I., Gunter, U., 2016. Forecasting tourism demand with google trends for a major
European city destination. Tour. Anal. 21 (2), 203–220. https://doi.org/10.3727/
108354216x14559233984773.

Orji, R., Mandryk, R.L., 2014. Developing culturally relevant design guidelines for en-
couraging healthy eating behavior. International Journal of Human-Computer
Studies 72 (2), 207–223.

Palomino, M., Taylor, T., Göker, A., Isaacs, J., Warber, S., 2016. The online dissemination
of nature–health concepts: lessons from sentiment analysis of social media relating to
“nature-deficit disorder”. Int. J. Environ. Res. Public Health 13, 142.

Paul, M.J., Dredze, M., 2011. You are what you tweet: analyzing twitter for public health.
In: Fifth International AAAI Conference on Weblogs and Social Media.

Popkin, B.M., 2014. Nutrition, agriculture and the global food system in low- and middle-
income countries. Food Policy 47, 91–96.

Prasetyo, N.D., Hauff, C., Nguyen, D., van den Broek, T., Hiemstra, D., 2015. On the
impact of Twitter-based health campaigns: A cross-country analysis of Movember. In:
Proceedings of the Sixth International Workshop on Health Text Mining and
Information Analysis, pp. 55–63.

Prier, K.W., Smith, M.S., Giraud-Carrier, C., Hanson, C.L., 2011. Identifying health-related
topics on twitter. In: International Conference on Social Computing, Behavioral-
Cultural Modeling, and Prediction. Springer, Berlin, Heidelberg, pp. 18–25.

Reyes-Menendez, A., Saura, J.R., Palos-Sanchez, Alvarez, J.M., 2018a. Understanding
user behavioral intention to adopt a search engine that promotes sustainable water
management. Symmetry-Basel 10 (11), 584. https://doi.org/10.3390/sym10110584.

Reyes-Menendez, A., Saura, J.R., Alvarez-Alonso, C., 2018b. Understanding
#WorldEnvironmentDay user opinions in Twitter: a topic-based sentiment analysis
approach. Int. J. Environ. Res. Public Health. https://doi.org/10.3390/
ijerph15112537.

Reyes-Menendez, A., Saura, J.R., Martinez-Navalon, J.G., 2019. The impact of e-WOM on
hotels management reputation: exploring tripadvisor review credibility with the ELM
model. IEEE Access 8 (2). https://doi.org/10.1109/ACCESS.2019.2919030.

Samuels, M.H., Schuff, R., Beninato, P., Gorsuch, A., Dursch, J., Egan, S., ... Burdick, T.E.,
2017. Effectiveness and cost of recruiting healthy volunteers for clinical research
studies using an electronic patient portal: A randomized study. Journal of Clinical
and Translational Science 1 (6), 366–372. https://doi.org/10.1017/cts.2018.5.

Saura, J.R., Bennett, D., 2019. A three-stage methodological process of data text mining: a
UGC business intelligence analysis. Symmetry-Basel. https://doi.org/10.3390/
sym11040519.

Saura, J.R., Reyes-Menendez, A., Alvarez-Alonso, C., 2018. Do online comments affect
environmental management? Identifying factors related to environmental manage-
ment and sustainability of hotels. Sustainability, in Special Issue e-Business 10 (9),
3016. https://doi.org/10.3390/su10093016.

Saura, J., Palos-Sanchez, P., Blanco-González, A., 2019a. The importance of information
service offerings of collaborative CRMs on decision-making in B2B marketing. J. Bus.
Ind. Mark. https://doi.org/10.1108/JBIM-12-2018-0412. (vol. ahead-of-print, no.
ahead-of-print).

Saura, J.R., Herráez, R., Reyes-Menendez, A., 2019b. Comparing a traditional approach
for financial brand communication analysis with a big data analytics technique. IEEE
Access 7 (1). https://doi.org/10.1109/ACCESS.2019.2905301.

Scanfeld, D., Scanfeld, V., Larson, E.L., 2010. Dissemination of health information
through social networks: Twitter and antibiotics. Am. J. Infect. Control 38 (3),
182–188. https://doi.org/10.1016/j.ajic.2009.11.004.

Stieglitz, S., Mirbabaie, M., Ross, B., Neuberger, C., 2018. Social media analytics –
challenges in topic discovery, data collection, and data preparation. Int. J. Inf.
Manag. 39, 156–168. https://doi.org/10.1016/j.ijinfomgt.2017.12.002.

Thomas, S.B., Quinn, S.C., 2008. Poverty and elimination of urban health disparities
challenge and opportunity. Ann. N. Y. Acad. Sci. 1136, 111–125.

Verplanken, B., Faes, S., 1999. Good intentions, bad habits, and effects of forming im-
plementation intentions on healthy eating. Eur. J. Soc. Psychol. 29 (5–6), 591–604.

Vidal, L., Ares, G., Machín, L., Jaeger, S.R., 2015. Using Twitter data for food-related
consumer research: a case study on “what people say when tweeting about different
eating situations”. Food Quality & Preference 45, 58–69.

Vidal, L., Ares, G., Jaeger, S.R., 2016. Use of emoticon and emoji in tweets for food-
related emotional expression. Food Qual. Prefer. 49, 119–128.

Vydiswaran, V.V., Romero, D.M., Zhao, X., Yu, D., Gomez-Lopez, I., Lu, J.X., ...
Goodspeed, R., 2018, June. “Bacon bacon bacon”: food-related tweets and sentiment
in metro Detroit. In: Twelfth International AAAI Conference on Web and Social
Media.

Wahlen, S., Horst, H.V., Pothoff, R., 2016. How convenient!? Adolescents’ vistas on food
competences in a convenience context. Br. Food J. 118 (11), 2828–2838. https://doi.
org/10.1108/bfj-12-2015-0479.

World Health Organization Reports, 2018. Retrieved from. https://www.who.int/gho/
publications/en/ (May 17).

Zacarias, I., Pizarro, T., Rodriguez, L., Gonzalez, D., Domper, A., 2006. Programa “5 al
dia” para promover el consumo de verduras y frutas en Chile. Rev. Chil. Nutr. 33,
276–280.

Zamawe, F.C., 2015. The implication of using NVivo software in qualitative data analysis:
evidence-based reflections. Malawi Medical Journal: The Journal of Medical
Association of Malawi 27 (1), 13–15.

Zhou, Q., Zhang, C., 2017. Detecting dietary preference of social media users in China via
sentiment analysis. Proc. Assoc. Inf. Sci. Technol. 54 (1), 523–527. https://doi.org/
10.1002/pra2.2017.14505401062.

J.R. Saura, et al. Internet Interventions 20 (2020) 100312

9

https://doi.org/10.1007/978-1-4613-1221-5_8
https://doi.org/10.1287/mksc.2016.0993
https://doi.org/10.1017/s1368980099000683
https://doi.org/10.1017/s1368980099000683
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0050
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0050
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0055
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0055
https://doi.org/10.1177/0009922816653385
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0065
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0065
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0065
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0070
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0070
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0075
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0075
https://doi.org/10.1145/2556288.2557139
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0085
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0085
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0090
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0090
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0090
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0095
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0095
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0100
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0100
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0100
https://doi.org/10.1080/15230406.2013.776210
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0110
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0115
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0115
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf2005
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf2005
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf2005
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0120
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0125
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0125
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0125
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0130
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0130
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0130
https://doi.org/10.3390/su10124458
https://doi.org/10.3390/su10124458
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0140
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0140
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0145
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0145
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0150
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0150
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0155
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0155
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0155
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0160
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0160
https://doi.org/10.1145/2818052.2874354
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0170
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0170
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0170
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0175
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0175
https://doi.org/10.1017/s0029665112002893
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0185
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0185
https://doi.org/10.2196/publichealth.7157
https://doi.org/10.2196/publichealth.7157
https://doi.org/10.1111/ijcs.12021
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0200
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0200
https://doi.org/10.4135/9781526427700
https://doi.org/10.4135/9781526427700
https://doi.org/10.1016/j.invent.2015.03.005
https://doi.org/10.1016/j.invent.2015.03.005
https://doi.org/10.1016/j.invent.2018.07.004
https://doi.org/10.3727/108354216x14559233984773
https://doi.org/10.3727/108354216x14559233984773
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0225
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0225
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0225
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0230
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0230
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0230
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0235
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0235
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0240
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0240
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0245
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0245
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0245
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0245
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0250
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0250
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0250
https://doi.org/10.3390/sym10110584
https://doi.org/10.3390/ijerph15112537
https://doi.org/10.3390/ijerph15112537
https://doi.org/10.1109/ACCESS.2019.2919030
https://doi.org/10.1017/cts.2018.5
https://doi.org/10.3390/sym11040519
https://doi.org/10.3390/sym11040519
https://doi.org/10.3390/su10093016
https://doi.org/10.1108/JBIM-12-2018-0412
https://doi.org/10.1108/JBIM-12-2018-0412
https://doi.org/10.1109/ACCESS.2019.2905301
https://doi.org/10.1016/j.ajic.2009.11.004
https://doi.org/10.1016/j.ijinfomgt.2017.12.002
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0305
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0305
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0310
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0310
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0315
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0315
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0315
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0320
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0320
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0325
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0325
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0325
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0325
https://doi.org/10.1108/bfj-12-2015-0479
https://doi.org/10.1108/bfj-12-2015-0479
https://www.who.int/gho/publications/en/
https://www.who.int/gho/publications/en/
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0340
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0340
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0340
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0345
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0345
http://refhub.elsevier.com/S2214-7829(19)30036-3/rf0345
https://doi.org/10.1002/pra2.2017.14505401062
https://doi.org/10.1002/pra2.2017.14505401062

	Gaining a deeper understanding of nutrition using social networks and user-generated content
	Introduction
	Literature review
	The food guide pyramid
	User generated content analysis

	Research questions
	Research methodology
	Data sampling
	Topic identification using LDA
	Sentiment analysis development
	Textual analysis process

	Results
	Discussion
	Conclusions
	Social and managerial implications
	Theoretical implications

	Declaration of competing interest
	References




