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REDISCOVER THE
GOODNESS OF DAIRY

“Our industry has a responsibility
to produce value for money, safe,
innovative and tasty products,
that are good for the consumer
and contribute to their
wellbeing, and in this way, grow
volume, become a food of

- _choice, create employment and

become an industry to be
admired “

Quote from the SASDT conference (April
2018) by Mr Geoffrey Grant, IMCD



» “Billions of people around the world
consume milk and dairy products
every day.

M I k dn d d al ry * Milk and dairy products a vital

p rOd ucts | N source of nutrition for the
h population of the world
uman

.« * Consumers, industry and
N Ut r|t 10N governments need up-to-date
information on how milk and dairy
products can contribute to human
nutrition and how dairying and
dairy-industry development can best
contribute to increasing food
security and alleviating poverty. “

BT & v

http://www.fao.org/docrep/018/i3396e/i3396e.pdf




Aim of the
presentation

This presentation will
demonstrate
* That dairy plays an
important role in
diet of all South
Africans
* New opportunities exist
to inform consumers on
milk and other
dairy products as healthy
and nutritious foods.




Presentation outline

* South African dairy industry
overview

* Challenges
* Opportunities
* Educating you consumer




Milk South Africa
(Milk SA) R

Primary industry Secondary industry
Milk Producers SA Milk Processors
Organisation Organisation
(MPQ) (SAMPRO)

Administer regulations providing for
Consumer Education Project

AL



Overview of South African dairy industry
Primary Sector

Number of Production/ Milk producing
producers year provinces

& 9
o
Wt d 4 KZN

./ WC | 75%
1364 farmers EC
750 000 cows 3,2

billion litres

Avg: 332/producer
Avg: 20L/cow/day

Source: Lacto data



60%
liquid
products

B UHT and sterilised milk ® Pasteurised milk
B Flavoured milk m Yoghurt
B Cream H Other

1%

2%

40%
concentrated
products

B Cheese
B Butter

B Full cream milk powder

m Skim milk powder




Market situation

March 2017
YEAR ' YEAR
April 2016 April 2017 l
to To
March 2017 March 2018 —
March 2018 ‘

PRODUCTS CHANGE IN DEMAND/ SALES QTYs CHANGE IN RETAIL PRICES
Fresh milk -3.8 0.3
Long life milk (UHT) 11.3 -1.5
Flavoured milk -1.2 3.9
Yoghurt -0.9 5.6
Maas 6.7 -0.1
Pre-packed cheese 8.3 2.1
Cream cheese -8.2 5.9
Butter -6.5 31.8
Cream -0.4 11.1




Global market trends
DRIVERS of consumption

Macro-economic

Increasing prosperity and
affordability

A rising middle class in
emerging market

Millennials are shifting into a
higher purchasing power
age bracket

Growth of aging population
Urbanisation

Globalisation,
connectedness and mobility

Consumers

Health and wellness based
on global obesity concerns
Wealthy consumers are
willing to pay more
Disadvantaged consumers
managing limited budget
Growing awareness and
concern over sustainability
Place of origin; localisation
and ethical integrity




Key consumer TRENDS

Consumption habits Consumer preferences
* Meal replacement and * Natural sources of origins

sna;king,. change in * Rise of sophisticated
portion size global flavours

* Low or no added sugar
 Low and no calories

* Transformation of
packaging and labelling

* Personalised nutrition _ .
instead of medication * Functionality




How do we ensure that dairy
remains relevant?

challenges




\‘ By making dairy a real
part of the diet of our

‘ people.
‘ _* We need to claim the

conversation about
y dairy

* Bring the discussions
back to dairy and
remind the consumer
of the goodness of
dairy




Health related challenges

Health and
wellness based
on global
obesity
concerns

An abundance of food and beverage choices complicates healthy eating

< 89



“ and dietary
patterns

The role of dietary risk
factors in non-
communicable diseases
(NCDs) is now well
recognised.



The consumer
is confused

How do
consumers make
decisions?

Local news
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Home » Articles » 11 Reasons to Ditch the Dairy

11 REASONS TO DITCH THE DAIRY

Monday 9 July 2018 by Weliness Warehouse < Share this article

Your health concerns could be caused by the dairy in your diet. Here's why

LIFESTYLE 2018 15:00 SAST | Updated 10/07/20

Loves Cows ) zA

Look away vegans

WATCH: Do dairy products trigger your sinusitis?

Milk and cheese could be aggravating your sinus condition.

June 10, 2018

' By Nkosinathi Shazi

"Mo-0-0-0-0-0..I"

If you probably didn't know, we Earthlings have World International Days for
basically anything and everything. July the 10th is celebrated as World Cow
Appreciation Day.

Now as the self-explanatory day describes itself, we decided to take a South
African twist to it, and here are five reasons why South Africans appreciate

cows.

onpost.co.za/2018/07/10/cow-appreciation-day-five-reasons-why-sa-love-cows_a_23478561/?utm_hp_ref=za-homeq]

Cow Appreciation Day Five Reasons Why SA
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FOODS AND DRINKS TIPS
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Change in

eatin g The unstoppable rise of

veganism: how a fringe

h d b | ts , movement went

mainstream

[
e S E‘ I a I I Health, climate change, animal welfare... what's
driving more people and brands to embrace a

plant-based lifestyle? We investigate, and, below,
four vegans explain their choice

amongthe =

younger
generation

Flexitarian — try to eat fewer animal products
but occasionally deviate and consume animal
product



Challenges due to informatior) overload
AN B

Sho p PING -— ‘l (

habits are A

a
changing

Millennials are changing
tradition shopping habits.
Crave an experience with
their food.

Source: J of the academy of nutrition and dietetics 2015



More
servings

of more
information

Non-credentialed experts that lead the
Source:Ketchum, 2017 global food and nutrition predictio Conversation about nutrition iS Of a concern

https://www.ketchum.com/
Top 10 Nutrition trends for 2016: Dairy Council California




Here's how to

Misperceptions  E¥SIYEI:
about allergies lactose better

and Sip®

Have small amounts at a time (125 ml or less).
Busld up your tolerance by slarting small and

intolerances. ity st Yo ik ot
stir®
Usa millk together with other foods, like milk with

caraal or pap, rather than alone on an ampty
stomach.

slice®
. Cheeses like Cheddar and Gouda contain very
Lactose intolerance could be a Bith |actosa and are ganarally wall iojereted.
barrier to dairy consumption
spoon®

and lead to avoidance of dairy. Yoghurt and maas have Jess lacioss and are
better tolerated than millk.

tryo

Fullcream mils may be beller lolerated than
kvfat or fat-frae milk, or iry lactose-free milk.




Consumer demand for
sustainably-grown and
locally sourced foods
are increasing.

* Food choices are increasingly driven
by factors beyond taste, cost and
nutrition. Consumers believe that
what they eat is a reflection of who
they are.

* The rise of plant-based alternatives

Wik LA



Dairy alternatives are

driven by consumer
. h This Tzlpe lcgl N(;1t1 gtal:iy lg/llllsc is the

perception that s sty Sa

‘dairy-free’ \

iS d healthier prOdUCt Soy milk is the healthiest dairy

alternative, a new study says
than dairy

Chiropract,

A freshly-made glass of “cappuccino” coffee with a decorative swan des ymﬂwfamedmﬂkstandsonacomermsde coffee store. (h graph : Simon D wson/ loomba'g)

Feeling Your Oats Coffee Gets Pretty With
New Milk Alternative



. Concerns:
Price and taste are S e
not incentives for * Ethical values

 Sustainability
consumers * Giving back
* Emotions

to leave dairy.

= ng |

[WEBMD HEALTH NEWS] —

Food Fight: So, What Is . 93 i
'Mllk"’



Its not all
creamy for
dairy
alternatives

drink

What you need to know about drinking dairy
alternative milks

NUT milks and other dairy-free options are hugely popular, but one expert says there’s a major reas
particular should be wary.
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e

almond milk

13g of Protein vs 1g in Almond Milk,
60% less sugar.

SEE HOW YOUR MILK
STACKS UP!

“compared to the leading brand of almond milk




European dairy industry calls on bloc to get tough on ‘misleading’ labels

Three European trade bodies have issued a reminder to member states not to go soft on misleading practices.

etV | =

Non-dairy beverages like soy and almond milk may not be 'milk,’
FDA suaagests

Labelling of dairy
alternatives

Museum and cafe to showcase NC State’s dairy production

et the insiahts ¢
fesearh you'nel
} 10 stayinforme

g

Where You Belong. Join Tod

FDA to crack down on misuse of 'milk’

AAAAAAAA

If it doesn't come from a hoofed
animal, you can't call it 'milk,' NC bill
‘ says




In South Africa
the CEP is
working with DSA
to ensure
labelling on dairy
alternative
products is
controlled

& 9 ) agriculture,
ag# forestry & fisheries
%@? : Deparrmen‘t;F -
! i riculture, Forestry and Fisheries
w :;PUBLIC OF SOBI.PITH AFRICA

Directorate Food Safety and Quality Assurance, Private Bag X343, Pretoria 0001
30 Hamilton Street, Pretoria
From: Division: Animal and Processed Plant Products
Tel: (012) 319 6093 « Fax: (012) 319 6265 . e-mail: ThabangK@daff.gov.za
Enquiries: Ms. Thabang Rampa » Ref: 20.4.11.1.5/ Dairy and Imitation Dairy Products

13 June 2018
Managing Director
Dairy Standard Agency
Att: Mr. Jompie Burger

Dear Mr. Burger

USE OF DAIRY TERMS TO DESCRIBE IMITATION DAIRY PRODUCTS

-
.

troduction
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Dairy Standard Agency ) A\RY

AGENC?

The Dairy Standard Agency (DSA) is a registered non-profit company (NPC) in terms
of the new Companies Act, 2008 (Act 71 of 2008).

The primary objective of the DSA is the
promotion of the compliance of milk and
other dairy products with product
composition, food safety and metrology
standards.




Product challenges

Product
reformulations

* Jow sugar content of dairy

e substitution of high value
ingredients with less
expensive ingredients

* reduction of high quality
ingredients

WOOLWORTHSFOOD m
CONTROLLED

RSONAL DIET CHOICE

) FAT FREE
Y& BLUEBERRY
@ " YOGHURT
\“ 509  SWEETENED




Consumers do not
understand the

m ea n i ng ) WOOLWORTHS m
claims and - K=
statements on AVESHIRE

FULL CREAM ™™

FRESH MILK
PASTEURISED ﬁ
HOMOGENISED N

packaging

I
KEEP REFRIGERATED

Watch what you are eating!

* Imitation dairy products
* Dairy vs dairy/yoghurt based snacks
 Hormone free/ rBST



But there is hope.

Opportunities




Good news stories

ALLAWOMEN

IT'S ALL HAPPENING ONLINE

Follow usn , @

Entertainment News Lifestyle Health Fashion&Beauty Win More.

., HEALTH »

THE PAPER FOR THE ProriLe

Sunday Times

L

NEWS OPINION & ANALYSIS SPORT BUSINESS LIFESTYLE PUZZLEY

HEALTH & SEX

6 tips to con your milk-hating kid into
eating more dairy

In honour of World Milk Day (who knew?), we share some pointers on
sneaking some more calcium-rich dairy products into your child's diet

How to up your child’s dairy
intake

June 1, 2018 | by Contributor

5 nutritional benefits of milk for kids
Posted on June 1st, 2018

Dairy products are the main source of calcium in our diets, which is necessary for building healthy bones and teeth

World Milk Day we look at how you can include more dairy in your child’s daily diet.

ble.tv... |




Get your
audience
Attention
Know your
audience

Millennials and Gen Z:
Take dairy out of the
kitchen and place it in the
space of the teen and

Millenials: Born 1980
young adult Gen Z: Born 1995



Talk to the MOMS!
Serve Milk with every meal




Tell the
your target

audience
the full L eeeem
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Show your target audience:
where, why, how and what

Show your
audience where
dairy fits into the
diet

Show how — milk
can be part of
meals, in a snack
(smoothie), etc.

Show moms why
young kids are at
a crucial stage for
milk’s nutrients

Educate the target

audience on the
differences
between milk and
milk alternatives.




Find new ways rN;vlvdaagicrey‘milk' fever has sales lessons for
to en 8 d ge Wit h @

young Iz

consumers
through
product
Innovation

Millenials value natural labels, enjoy cultural
flavours and want transparency from food companies



Industry/ innovation challenges

Fluid milk

remained -
staghant with LY?
limited

innovations for o=
many years E

And, dairy companies are now
becoming players
in the alternative market



FAIRLIFE story
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Transparency continues to drive
consumer goods growth (IFT, June 2018)

* Consumers seek transparency in three key product attributes
 Sustainability

* Processing claims (organic/natural/free from etc)

* Ingredients

* Nielsons product insider:

64%
us
households
buy
sustainable
products

67% 15%
consumers Americans
what goes trust ‘all

into the natural’
food they marketing
buy

18%
never
trust

these
claims

Clean
label

dairy
1.1% from

2015 -

2017.



To summarise :

* Health and diet * Embracing technology

* Dairy alternatives * Diversification/ learning from

. Consumer dairy alternatives
knowledge/scrutiny * Changing consumer habits

 Sustainability

= I

I




The way forward.

Opportunities in

health and 5 X5
nutrition




Scientific research results provide new
insights into dairy science and nutrition

www.rediscoverdairy.co.za

* Protein quality
e Saturated fats

* lodine

* Dairy matrix

* Dairy and sport




Protein is
the nutrient
of the
decade

The quest for protein intensifies
— protein continues to be the
nutrient of the decade and its list
of health benefits grows beyond
muscle building to include satiety
and weight management.

B — . OO o



* The quality of milk protein has
been found to be higher than
previously acknowledged

IEVIEW 5 MARCH 2014

Milk protein: new insights
mto quaht}f aﬁd function

. . . . e quality of milk p s higher than previously estimated
* Functions of dairy protein involve Mk protein has more functons than previously known
more than only providing amino o ot ot e sty o | T S et
: : e i [
acids and nitrogen. e e ] o™ | e [

* Bioactive peptides in dairy has
distinctive functions resulting in
milk and dairy being classified as
functional foods.

http://www.rediscoverdairy.co.za/dairy-based-nutrition-4/milk-protein/




Renewed consumer
enthusiasm

for butter and dairy fats

CBCNEWS |Health

o a A el

Home Opinion World Canada Politics Business Health Entertainment Technology & Science Video

m Rate My Hospital

Pass the butter: Cutting saturated fat does not reduce heart
disease risk, cardiologists say

Focus should instead be on eating 'real food,' walking and reducing stress

Stay Connected with CBC News

L f @2y ! =

OECD/FAO Agricultural outlook 2017-2026



Dairy products may be
heart healthy

* No conclusive evidence that milk or dairy food as a total
group is associated with harm to health in terms of risk
for coronary heart disease.

* Milk protein has been shown to improve the lipid profile
and reduce cardiovascular risk factors

* http://www.rediscoverdairy.co.za/dairybasednutrition

—
ANISRN




REVIEW 15, MARCH 018

Dainy

and cardiovascular disease

Cartienscudar disesan [CVD) iz Te Jeading coune al denth warkiwide,
In fhe USR, ore b9 every Tree deaibs weee relited b headl thoaes,

sirake ar qthar CVDs in 7814, Accarding 13 the

RHEMES 201 =3l dwts, Tii praaalaion
of yperfaron amarg US adols = 14,

5

Food Neutral outcomes Unfavourable outcomes
CVvD CAD | Stroke HT CVvD CAD | Stroke HT CVvD CAD | Stroke HT
Total dairy X X X X
Low-fat dairy X X X X
High-fat dairy X X X X
Medium-fat X X X
dairy
Milk X X X
Fermented dairy X X
Cheese X X X X
Yoghurt X X X X

www.rediscoverdairy.co.za/nutritionwviews



http://www.rediscoverdairy.co.za/nutritionwviews

lodine:
The
forgotten
hutrient

lodine deficiency
remains a significant
health problem
worldwide and affects
both industrialized and
developing nations.

I



Consumer

education AT S L

drives dairy ‘FLAVOU“T'E.'%

Milk and flavoured milk

. " ‘& | 1 is the Ideal beverage to
consumption = aeauty drink
aﬂerspo

| 31 fod mik tastes 11
ing a glass of milk or flavoured milk after exercise wnl help your

. body recover and get you ready for your next activity,
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younsed 1000 MG o ctcom por v DN THE RUN? « Carbohydrates to boost le:'rchL'nPs

energy, combat fatigue and
ether you are REFUEL energy stores mu’:::‘
ning or looking | ‘"'d"“ of the
a snack « Fluid and sjectrolytes to m“ taken

help you REHYDRATE e 40 o
the run, after training lnnn-lhpm

Hera ars some of the
imporant nutrients in dairy products:

Cafeium givas sfrong bones and teath
¥itamin A & Isporiani for good eye dpht and t fight sckeess
Wiamin Bk i good tar besin and memony Tenction
Palmssium i gang for your heart and muscks

oured milk



I Global to local dairy industry IS

The International Dairy Federation (IDF) represents
the global dairy sector.

http://www.fil-idf.org

r

L ‘ .English| Francais | Espanol | /| & | Pycckui

intephational  Welcome to the IDF website == =
Federation

The International Dairy Federation (IDF) represents the global Follow us!
dairy sector and ensures the best scientific expertise is used to
Welcome Py

support high quality milk and nutritious, safe and sustainable B m a
dairv products.



Local:
Consumer Education Project of Milk SA

e Communicates the health and
nutritional benefits of dairy

e Agricultural Marketing Act

www.rediscoverdairy.co.za

BT & ¥



“From a national point of view and to promote

A g I’I C u It u ra I the viability of the dairy industry, consumers

should be informed of the health and nutritional

M arlr ket| N g ACt advantages of milk and other dairy

products. Informed consumers will not only

Re g u I at | on 5 7 contribute to the national well-being in respect of
nutrition and health, but especially also to
the viability and sound development of the dairy
industry. The education will be conducted in such
a way that it will not erode the marketing
activities of any firm in the dairy industry that
are aimed at differentiating its products from
that of competitors”.

BT & ¥



Communication messages
appeal to the consumers on a

rational and emotional level.




Effective communication
demands choosing
correct channels to talk
to selected target

audiences wil £
. TeIeyision . o
e 0 @

e School learner engagement
* Websites
* Direct contact




Consumer Teenagers Low Income
. Consumers

target audiences

demand tailored S Moms with

MmesSages schools children

THE BENEFITS OF DAIRY

EVERYDAY

Dairy products are a source of calcium




Teenagers as target audience
Television and social media messaging

www.Dairy gives you go.co.za

Sport Music Fashion
2014-2015 2015-2016
Dusty — athlete with no Loretta Rush — Fashion model
trophies that ‘just wants to go’

Stix — the drummer that plays

Take dairy out of the
kitchen and place it in the

space of the teen

Chill time

2016-2017

Hammock - Cell phone
Pool — Dog wash
Ball — Switch off the light




Television and Social
media
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Facebook: Go Guy engagement with
the target audience

n Dairy Gives You Go Q ﬂr‘ Christine Home 20+  Find Friends

Dairy Gives You
Go

@dairygivesyougo

I Home
& Liked v Send Message 4 Share =+« ® Send Message

About
Photos
ok Liked v | SendMessage | 4 Share | ..

CONGRATS |

& TANA s' o °‘.’ \\ Go Guy managed to swim and play soccer while also playing ten-cric (yup
c ARRYN P 2 4 bof that's tennis and cricket combined). How many sports do you think you can
do all at once? Tell us in the comments below and you could be the lucky
% winner of a R350 Sportscene voucher.

YOU EACH! \ gairy Gives You
WIN A R350), v ¢ : S
SPORTSCENE g ) f A ~ i
VOUCHER: ; | [
. 3 About
Posts
Photos
RUSHAANS @ . y” = B Lies
» - 3 = . Videos
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Go Guy: Dairy Go Team campaign
(2017/18)
















Tasty treat videos to engage with consumers

F -
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Communication with Schools.

From farm to fridge
Let's learn about dairy

Foundation Phase

The food path to produce milk
and other dairy products

TEACHER’S GUIDE

TO ACCOMPANY POSTER
The food path to produce milk and other dalry products

Anlmuv bvthe onsume Education Praject of Milk SA
Tel. 012991 4164 1 0878 infof@dairy.co.za www.n edkco erdairy.co.za




Intermediate phase

25—
GUIDELINES

FOR HEALTHY
EATING

TEAGHER’S GUIDE

Messages and tools for teaching nutrition

An Initiative by the Consumer Education Project of Milk SA
Tel. 012991 4164 Fax. 012991 0878 InfoBdairyco.za www.rediscoverdairy.co.za

Guidelines
for healthy eatmg

%/" s-u:_%

e ,".v -“ b ;
— — T
& F

Accompanied by @ poster and handouts (
Intermediate P
Phase .

An Initiative by the
Consumer Education Project of Mk SA .

Teacher s Guide

Easy 15 wea @ Colosr cofed @ Algred wilh the CAPS curmiculen

W}




Target audience: Dietitians, Nutritionists,

B U | I d Ia Stl ng Doctors, Nurses and health promoters

 Health Professionals enhances

re | at 1ONS h I ps credibility of project and strengthens

th th messages
Wi S * Influence consumers and encourage

behaviour change by educating general

Professional
community 7 S

Communicating the nutritional
and health benefits of dairy

www.rediscoverdairy.co.za i eciscoverdain.coza

www.dairygivesyougo.co.za




Health professional target audiences

Dietitians Nutritionists Nutrition advisors Doctors Nurses

Nutrition
Reviews

Scientific

advertorials

IREVIEW 9, MAY 2017

dairy foodsiand

Therole of
dairy consumption
in preventing type 2 diabetes

The role of

dairy consumption
in preventing

type 2 diabetes

cancer prevention
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Science based
information is
communicated
with health
professionals

Technical advisory committee

* Prof FriedeWenhold

* Dr Zelda White

e Dr Tuschka Reynders
* Prof Rene Blaauw

* Prof Corinne Walsh

* Nicki de Villiers

e DrIngrid van Heerden

Development of Nutrition
reviews and advertorials

QK
W The role of

dairy consumption
In preventing Type 2
Diabetes Mellitus

Digbates Mallitus (DM] /s considarsd one of tha mest common chronlc disaasas worldwide. Tha prevelon o of DM
[HBA Nz = &.5%] in South Africa s reported to be 9.6%, whila 19%: of the population bas impeired glucess

Can dairy producis

lower high blood pressure?

Miara ard mera ceasensd avidancs & shawng (Bl thees mrvings ol mille asdlar dain
prsivets o doy, a8 pard of o balenced gied, com play ® robe i prewaciing bath gre=
hyperiensien and slage 1 Ayparbession," Bairy predpcts conlsn & usigue midlane o
neirierty @ blassdve campenents, whick cat act togethar or mdapand enily S gromola
heajin,

il and dsry products such a5 msas, yoghurl and cheeses, are

imtegreied food systems that contain specific proteing, isis and

carbokydrates thet fave benaficla physiological properties and ko
provide egsentis] vitamins and minerals ™"

The facis The evidence




Wellness Project

Wellnhess project aimed to reach
low-income consumers through training initiative

Empowering health promoters in
government clinics to confidently
advise people in the benefits of Have Milk, maas
dairy: “Have milk, maas and yoghurt oryoghurt
every day”

stada aairy (361 key nutrients
' from dairy.

R An Initiative by the
» ()233’ Consumer Et:,nuon Project of Milk SA Dairy training tool
b www.rediscoverdairy.co.za for clinics




Wellness project

Clinic and wellness project reach

Nutrition advisors and Health promoters

* 67% of districts in SA
e 2465 total trained since 2014

Districts where CEP presented
training

KZN

Limpopo

North West

Northern Cape

Western Cape

o

2 4 6 8 10 12
® Number of districts CEP presented training

B Number of districts/province




A4 Clinic educational tool for Health

Promoters

Have Milk, maas
oyoghurt

every day

Get key nutrients
from dairy.

"».&o, Aniotatve by the
W &

e Jer 8 Dairy training tool
Y i for clinics

Everyone in the family needs to eata
variety of food

To ensure a variety of food we all have to eat mixed meals,
of food

® About the project

® Everyone in the family
needs to eat a variety of food

® Dairy products

® Dairy nutrients

@ Calcium from dairy builds strong bones
@ Dairy as a source of energy (fuel)

@ Everyone in the family needs dairy

® How much dairy do you need per day?
® Just add dairy

® Available varieties of milk

® Milk powder versus coffee creamers

® Dairy is good value for money

@ Lactose intolerance

Content

of the Dairy training tool




Clinic A5 leaflets available in 9 languages

ummllk maas o

yoghurt

everyday |

ASging mili, mMaas or yoghurt 1o your masl
Is a haalthyy food choice. Dalry will not oty

Improve the taste of your meal but slso
provide important netriants and 5o help to

j w.mr.mmuuoq

Calcuum Protein

bullds

strong bones
w mﬁnhﬂ{ﬂn’ wa "'o'n; acnas and musches 1o
are needed for good a urd louth support the body
strong body. Ppo Y

“epmimmmmvar~ Just add dai

p to your next meal for more
What is dairy?

(maas) to your v

‘mam‘.
-
e

The importance of

heat-treating milk

Hmmmhmﬂbmwdﬂﬂmm
Proper hest trestment Uimits hammfud bacteris that may
be peesent In food and ensure that food is safe to Lse.
Milk 5 heat treated in four different The label on
the mik container wil show type of heat
5 treatiment hes been spplied,
£

Look out for these different heat treatmants
e\ Uttra tem

wﬂ fcan be caded UMT i oricng e svdd
Sterilisation
(07 be colied lang be mid)

Raw milk is not safe «

k¥
F‘t‘ﬂ mik Is not ‘uh v
CLIIIE sene MILK at home
R it te sl thet 4 used m
o s x 2 AN frash millh
tor }u—-mun.—--nu = H
1 treted as Soesh milk ance the package s
! opaned.

.
ki [ "

lmn-o-nm-nhw | when storing your mik. Use buckets snd
Nhas mwum i been

£, with balling water and sir dried) 1o store milk.

:M-nr.HEVBNDAY Aim for 3 servings of dairy per day.

Milk 250mi Amas| 250mi Yoghurt 200mi

Commrcr Educaticn Project of Mijk 54
O WAW, Mllﬂal"u .
ur\p.r‘ (012 951 4




Video for training of health educators

Dairy is good for you.

Also
Available in
Tsonga







Opportunities to celebrate globally

school Milk Day -
South Afr ca

@ir (;( 3:'(/@5/ (;(aa 3@!

Have milk, amasi or yoghurt
every day to help you stay
healthy and strong.




The Consumer Education Project of Milk SA
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Search

Home Good o inow Nuirition Heolfh & Weliness Communily woek CFD for Dicitians & Nulrilionists Healih Forum — ask he cxperts

Resowoce Ubrary Madia & news Usabul Bnics

Resources

Visit our 4
resource library for iy

DOWNLOADS

CONSUMER

GOOD TO NUTRITION HEALTH
KNOW A | FORUM

|~ M "IN > F o~
SOCIAL s LY 7 4 SOCIAL

COMMUNITY RESOURCE ™ CNE FOR
WORK LIBRZ %I DIETITIANS
| AND
NUTRITIONISTS
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Communicating the nutritional
and health benefits of dairy

www.rediscoverdairy.co.za
www.dairygivesyougo.co.za

The way forward
for effective
consumer
education involves

* Building dairy trust
through science based
consumer education

* Consistent messaging

* Getting back to simple
information about food
and nutrition



Online Dairy Tool
‘Ask dairy’
‘Do the dairy diary’




‘Ask Dairy’ on-line tool
www.dairygivesyougo.co.za/askdairy

Ask Dairy

www.dairygivesyougo.co.za

and click on the menu item:

The new online tool that answers g
all your questions about dairy. Ask Dalry

d®\ ASK™
DAIRY

www.dairygivesyougo.co.za/ask-dairy

-1 Rediscover

o all you need to know about dalry.



http://www.dairygivesyougo.co.za/askdairy

Do the Dairy Diary

!

/ M Discovery Insure Notificz x‘{%‘ Dairy - Information for b X y () Benefits of Dairy | Advan® X \D e = a X

& (&) |G) dairygivesyougo.co.za ﬁ" L@ ®

Everyday Strength Sport Snacks on the Go Videos (DO the Dairy Diary) (ASK Dairy) i

and the role of dairy benefits of dairy and dairy

Do the Dairy Diary

DAIRY GIVES YOU GO

dairygivesyougo.co.za/ask-dairy



Do you use MILK?

Do you have AMASI/MAAS?

How much yoghurt do you usually have at a
time?

g » &

1 small tub 1eup More than 1 cup
00mi 200-250m! 250m!

Q

Everyday
b@?)‘ and the role of dairy

Strength

benafits of dairy

Sport

and dairy

Snacks on the Go

WELL DONE!

Your dairy intake meets recommendations!

Try some dairy recipes to keep this up.

oo

Videos (Do the Dairy Diary)  (Ask Dairy )
2.55 Daily Serving Score j
You need 3 servings of dairy per day
* Milk
o Amasi
« Yoghurt

da® ASK™

A

DAIRY

www.dairygivesyougo.coza/ask-dairy




videos (Do the Dairy Diary ) (Ask Dairy)

Everyday Strength Sport Snacks on the Go
and the role of dalry  bemefits of dairy and dairy

DODOY

Throe servings of dairy every day can halp you be at your best. Are you getting enough dalry every day? Use this tool to
find out. Simply say how often and how much dalry you have avery day — whether as a snack, part of a meal, at home or
somowhare aise. But dont worry If you're not hitting the gold level yot: we have all the answers to help you get thero!

< Do the Dairy Diary > )

Ask Dairy

T
' ;7\/)’ (0]
o} fras

Quanty &
Nutrition Heaith Safaty

Jp

(@

Animal Environment &

Welfare Sustainability SRNDE N

4
.

www.dairygivesyougo.cozalask-dairy




Ask Dairy

Navigating almost like an application on your
phone, the tool is easily accessible
and user friendly.

Do the Dairy Diary

Are you getting enough dairy everyday? Simply do the Dairy Diary.

In this survey consumers can ass

ess their dairy intake by answering brief questions

about their daily consumption of milk, maas, yoghurt and cheese.

Do the Dairy Diary.

Thres servings of dairy svery day can halp you
b at your best. Are you getling encugh deiry
every day?

Usa this ool 1o find out. Simply say how often
sl how much dairy you hivve every day —
whether as a snack, part of & meal, &t home or
somewhere else.

But don't worry I your're not hitting the gold
level yet: we have all the answers to help you
get thore!

Dietitians
can also use the
Dairy Diaryas a

helpful screening
tool in their
practice

@@ ASK™
DAIRY

www.dairygivesyougo.co.za/ask-dairy




SA Society of Dairy Technology

DAIRY SCIENCE - Fap

$ %,
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The goals of the SASDT are: - BOERDERY - NYWERHEID

* The South African Society for Dairy Technology (SASDT) is an
active society whose primary objective is to promote and
encourage technological and scientific advancement amongst our
members who are key role players in our national dairy industry.

* to promote and encourage technological and scientific
advancement in the Dairy Industry by:

* the dissemination and application of knowledge,
* and the provision of opportunities for
 discussion, co-operation, education, training and research.



Members

* The SASDT members are persons and companies
from all business sectors involved in the dairy
industry.

* Dairy processors, their producers and also suppliers
to the dairy industry, are the key members making

our society an exciting and vibrant organisation.
. DAIRY SCIENCE-/%?

* We are currently represented by approxi ",
members country-wide. @ =
1 §

4’°'BOERDERY-NYWERHEID
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Which dairy related topics are of
importance to us?

* Our symposiums deal with various dairy

topics I.e.
* packaging,
* sanitation,
e fermentation organisms,
* dairy economics — domestic and global,
* dairy trends
e quality control systems and several DAIRY SCIENCE -
* other new technological advances impacting g n,

7

N3
é@,& /,
KT

our industry.

P BOERDERY - NYWERHEID



Thank you for listening

Christine Leighton
christine@dairycep.co.za
www.rediscoverdairy.co.za

References used on this presentation

1. Trends: dairy California, Spring 2018 &.\7‘1&.

2. Zenith International: presentation IMP June 2018, City of Bath
3. Rabobank: Dare not to dairy, May 2018


mailto:christine@dairycep.co.za
http://www.rediscoverdairy.co.za/

Quiz Time!! Last man
standing

d®\ ASK™
DAIRY

www.dainygivesyougo.co.za/ask-dairy



Brunch break







