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Purpose of the meeting today

Challenges when talking to other people N i
about dairy?

Where do we get our
information/knowledge from so that we |
are equipped with knowledge about the ‘ B\
goodness of dairy? MRS RAN




Dairy must be part of your every day lige
You must have a daipy moment!

How do we motivate the
people around us i.e. friends

— and family to consume more
dairy?

Lastly, are you proud of the
¥ industry you work for?

\
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https://www.youtube.com/watch?v=JCvOk9JBIlrw


https://www.youtube.com/watch?v=JCvQk9JBlrw

Who or which industry do you work for? 523:_" -

How do you answer the question... Product

and present it with pride

»Can you feel proud to be part of
this dynamic industry?

»Can you be confident that the
dairy is nutritious and improves
lives of many people?

» s it worth sharing the dairy
message with friends and family?

TODAY - you will be empowered
and inspired about dairy

Be an Ambassador for

Dairy

MOMENT OF TRUTH



How many people earn their livelihood from dairy?

World wide the dairy sector touches approximately 1 billion people
e 121m dairy farms

* 600m people live on dairy farms

* 400m people are supported by a full-time jobs, created by dairy

farming (including feed, fertilizing, milk collection, processing and
retail)
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Source: GIobaI dalry pIatform
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* Rich source of a wide range of nutrients
which contributes to the quality of diets

* |t is vital to well-nourished children —
improves learning ability

* Contributes to reducing risk of non-
communicable disease




Why iIs the dairy industry dynamic?




Classification system Initiative to self-
Innovation for dairy products: regulate the industry

Pasteurised to long life J[Yagels P laale)sRe A ¥ A0 through establishing
Dairy Standard Agency

Food safety

Plays important role in the

economy through Networking on
deve'7pme“t of farm international level
lands/country side which
forms the backbone of the Members of IDF, GDP
industry. and IMP
Institutional innovation Advanced
SAMPRO i : . technology used at
. 15 4 plon?er M| Yoghurt — product dairy farms.
. dbrmgmg thﬁ dalr.yh. innovation in product and ER:aTejs IR A Tei Vsl b e
Industry together within | ,, ckaging. farming practices

the competition act. are found in SA



Know
How do we ‘build’ the industry? Your

Product

and present it with pride

* Build trust in the products

DAIRY
ESSENTIALS

e Communicate the quality of
nutrients present in dairy

 Safety of dairy products on
the market

* Innovation of the industry

Be an Ambassador for

Dairy



Aims of the project

« Educate consumers on the

M Eai Al health and nutritional benefiis
P (Milk SA) . of the product
;™ + Address misconceptions
Primary industry Secondary industry about the prOdUCT among
Milk Prod SA Milk P
Srgapisation| Oganisaton . | | CoONsumers
(MPO) (SAMPRO) :

» Positively change consumer
behaviour with respect to

Administer regulations providing for Consump’rion of a certain
Consumer Education Project pr o d U CT



Agricultural Marketing Act Regulation 57

“From a national point of view and to promote the
viability of the dairy industry, consumers should be
informed of the health and nutritional advantages of
milk and other dairy products.

Informed consumers will not only contribute to the
national well-being in respect of nutrition and health,
but especially also to the viability and sound
development of the dairy industry.

The education will be conducted in such a way that it
will not erode the marketing activities of any firm in
the dairy industry that are aimed at differentiating
its products from that of competitors”.




Nature
of the project

General communication element

Messages of a scientific nature based on health and nutritional benefits of dairy, conveyed to consumers.

TARGET
MARKETS

TEENAGERS AND
YOUNG ADULTS
LSM 6-10

PARENTS:
MOTHERS WITH
CHILDREN

LSM 6-10

LOW SOCIO-ECONOMIC
CONSUMERS
L5M 4-6

PRIMARY SCHOOLS
GRADES 1-3 AND 4-7
TEACHERS AND
SCHOOL LEARNERS
LSM4-10

SPORTS COMMUNITY:
ATHLETES & COACHES
LSM6=-10

MEDIA SELECTION

AND COMMUNICATION

CHANNEL

Consumer Education
Froject
of Milk SA
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Nature
of the project

Specialised communication element

Messages of a scentific nature based on research results regarding dairy health and nutrition,
conveyed to health professionals.

DIETITIANS

* University lecturers
Dietetic students
Government dinics

Tortiary training
hospitals

Department of Health

Dietitians n private
practice

NUTRITION ADVISORS
AND

HEALTH PROMOTERS

DOCTORS
NURSES

MEDIA SELECTION

AND COMMUNICATION

CHANNEL

Educational matesial.........cc.ceee

Printed/puolishac materiak. e i
ADSA (Assocetien Aw Dietetics 0 SA)

Continuing Professionilu e e
Devedopment (CPD)
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Consumer Education
Project
of Miik 5A

COMMUNICATION
PRODUCTS
USB Tesching Aid

Educationsl Tool: Healthy eating
for the whole family

Scientific advertorials
Nutrition reviews

Dairy-based nutriton boaklet
Sports booklet

CPD artiches and symposiums
www, rediscoverdaing.co.s
Induding the Dairy Health Forum

Smart phone App!
Deiry pulrition nformatian bub

Presentations st conferences,

SYmposiums and soorts

related events

Training toal kt:

« Dairy training tool for clinics

* Set of & visual posters for
educational presentation
purpases

* Luaflets 0 9 different languages

« Dalry-based nutribon beoklet
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Why the need for Consumer Education




Dairy competes with all
products

Dairy is a diverse set of
individual products
used by consumers in
different ways,

times and

purposes.




Why the need for

Consumer Education

* How to package the dairy
health and nutrition
messages.

* Bring dairy into the lifestyle of
the consumer.




Building the industry through the

Consumer Education Project of Milk
SA

General communication target audiences
* Teenagers and young adults (LSM 6-10)

* Parents: Mothers with children (LSM 6-10)
* Low socio-economic consumers (LSM 4-6)
* Primary schools: Grd 1-3 and 4-7

e Sports community: Athletes and coaches (LSM 6-
10)




TARGET: Teenagers

Television Facebook Tasty Tuesday Treats

https://www.youtube.com/user/DairyGivesYouGo



https://www.youtube.com/user/DairyGivesYouGo

WHY Teenagers?

e South Africais a ‘young’ country with a very
high percentage of teenagers within the
population pyramid;

* Teenagers have fast growing purchasing
power;

* Teenagers influence parents’ purchasing
decisions;

* High levels of communication and interaction
among teenagers, which offers a very good
chance to leverage marketing efforts through
word of mouth;




WHY Teenagers?

Teenagers are more open to advertising messages than
older target groups if communicated in the correct manner;

Teenagers are homogenous in terms of changing attitudes;

Teenagers display little LSM differentiation, which means

have typical teenage attitudes independent from living standard
and income; and

Teenagers of today are the adults of tomorrow.




Teenagers: Television

Television

Aim

Message

. Take dairy out of its

traditional space of
the kitchen.

Place dairy in the
everyday life-space of
the teenager.

Dairy gives you go

N

Energy in everyday
activities




Teenagers: Social media

Facebook and digital Aim Messages
, Goodness of
Engage with dairy
teens

Benefit driven
messages

Engage with the
campaign

Create traffic to
the website

. Six key

MESSAgES

Benefits of
dairy in the
diet



SOCIAL MEDIA
Tasty Tuesday treats




Teenagers: Website

Television

Facebook

Website

You

| ——

oniey GVES YOU GO

www.dairygivesyougo.co.za

Infographics



http://www.dairygivesyougo.co.za/

NEW TELEVISION ADVERTS
TO BE LAUNCHED IN
October

Testing of TV ads before and after
development:

* Do teenagers grasp the intended
message?

 What is the impact of the ‘go-guy’ in
the advertisements?

* Which of the advertisements are
most positively received by
teenagers?

DAIRY GIVES
YOU GO




TARGET: Mothers with children
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PARENTS: Mothers with children

Promotional articles

M l l k matters!

Websites

REDISCOVER DAIRY

> ,’D
M

www.rediscoverdairy.co.za

www.dairygivesyougo.co.za

Television



http://www.rediscoverdairy.co.za/
http://www.dairygivesyougo.co.za/

Mothers with children

Consumer print

Messages

dairy in the diet
2. Give areason WHY

every day diet

Aim
1.
1. Create awareness of
the goodness of 9

dairy must be part of | 3.

Benefits of dairy in
the diet

. HOW to include

dairy in the diet of
the child
Six key messages

 Bone building
 Muscle strength
 Nutrient rich

* Fat content

* Weight control
* 3-A-Day
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a winning combination
training = whether at the gym or on the

During
sports field — your body uses energy to fusl your
body and protein to keep your muscles golng.

MILK
TASTES
GREAT!

Itisanideal beverage &
to drink 3

er sport

. .
"Raanant

Mllk has the right amounts of carbohydrate and
profein to help your body recover more quickly
after axercise,

M|Ik provides Mhiids and electrolytes 1o help
you rehydrata aftar exercise,

LLLL) -
Drinking a glass of ek or tlavoured sk after exeroise

Wik help your body recowit and prepase for your nie scthly,
Favaured milk has adtod cardoydrates Decauso I Is
rwostened, which means you 9ol rrore eaergy whea yoo

woed 1o train harder, You alen love elostrolytes Brough sweal,
A\t tredning yau need b reglace the eotrgy, pealein and

Remambar
Ik or flavoured milk
after any activity is ideal to replace:
* CARBOHYDRATES » ELECTROLYTES * PROTEIN

For mans information visk

v An initiative by the
N Corsumar Education Preject of Mllk SA
#) or emad

Our onsthe=go Restyle has made snacking a way of life.
Whan it comes to snacking, you want fo satisly your
hunger
AND your taote bods, yet still make = amart choloe.

Everyone snacks, but not everyone
thinks before they snack!

dairy snack ideas

+ Chases mams jarman|, mis,

Thery 2 sesing Sty 108 on the mare,
hrese Ibchitn mman, pogiiat snc drivking yogurt cmaes, o wed

Mrssurud el
Now you will never have an excuse
to not snack smartly!




Consumer Print

e Stokvel on 27 August.
* Advertorial topics focus on

1. individual dairy products
so that the message is
spread evenly across the
categories

2. within the ‘nutrient rich’

3. and 3-A-day messages

M )

Naved schtnr, host and NC
Mo wal st Cobute

MOVE! ST

SERNINA

M S representative

OKV

»

Kharee Mpnara Fankd
edrar

Twea Zungn || Putuma Tee

L IN

JOHANNESBURG

Join us as we celebrate the strength of a woman

BE PART OF THIS AMAZING EVENT

E are celebrating
Women's Month and
what a better way

! to celebrate women
than by throwing a steflar event

. Movel editor, Nonzwakaz!

: Cekete, Invites you to join us as

. we celebrate women In style,

: Come In your heels and red
dress to this Nfestyle event,
which will leave you feeling
pampered and Informed,

: THE LINE-UP

: MAVBOB representative will

: educate you on the Group
schemes,

: M Thultsile Ntombela will share
how to become an Independent
Avon representative and earn
extra money.,

=)

! We'rs Aers for you

W Movei fashion and beauty
oditor, Alexts Tshangana, will
give you beauty and fashion
tips for the season,

W Consumer Education Project
of Milk SA representative,
Khany! Mjwara, will talk to you
about the health and nutritional
benefits of milk and other dairy
products.

8 Linda Venter will give

you some sewing tps and
Information about the Bernette
Sew & Go machines by BERNINA
International,

B Apostie Sibonglle Sithole will
deliver the word of God,

8 Singer Tina Zungu will dellver
powerful songs.

# Gospel star, Putuma Tiso, will
bless you with spiritual songs.

firought to you with love by

BERNINA

i et

FABULOUS SPOT PRIZES
TO BEWON

W A lucky reader stands a
chance to win R1 000,
B Two Barnette Sew & Go
machines to be won,
B The best-dressed lady will
recelye an Avon hamper worth
1 000,
TICKETS COSTY
R200 each, Including lunch
and

DATE: 27 August 2076

TIME: 8:30am for Sam
VENUE: image Lifestyle Wedding

and Conference Venue
ADDRESS: 85 Mint Road, Cnr Carr

ALL ATTENDEES WILL
RECEIVE A GOOIME BAG

Move!

l matters
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Consumer Print and
airy health forum:
ew classification system

What is different
inthe new regulation?

th ry and imitation dalry
ne of the impartant

¢ g to ¢
ontent of lowfat mitk

roducts in South Africa was introducsd end of March 2016, Jorpie Burg
AU, explaing what the reciassification means 10 consumers and ind

The Dairy Health Forum

New dairy regulation:
fat content

Noo

t of the Dairy Standord

The table helow cutlines the new fat classes for milks

Class Previousiegislation

| R 2581
Fat content (%)

| At least 4.5

designation

High-fat milk

ull-fat milk

Medium-fat milic | Not |

egulation

nore than 2.5

Not mote than 0

What is the carbohydrate
content of milk?

The carbohydrate (lactose) content of
mitk is typically 4.8%, but can vary
betwean 4,7% and 5.0% across the
different types of milk.

New legisiation
R 260

Fat cantont (%) Altornate class designation

a5 Full-cream milk

ole milk

| 3% nedium-fat mil

Medium-cream milk

Not more than 0.5 skimmed

Whatis the protein content of milk in the
different fat classes?

16 protein
e different

Why was the regulation
revised?

ation and
y products
wiat' if the

a5 of f
e, the amendment also
o technical trade barriess,

An Initiative by the Consumer
Education Project of Milk SA

ror e informal .
Info@rediscoverdairy.co.za
risit our wedsite at

www.rediscoverdairy.co.za

The Dairy Health Forum

New dairy regulation:
fat content

Nry 3

Does the new regulation also apply to
yoghurt and cheese?

ts. Regulation 260 provides
fat classes for dairy products such
as milk, buttermilk, cuttured milk
(maas), yoghurt, drinking yoghurt.
cottage cheese, evaporated milk
and condensed milk
that same prods f iy
classified as low<at are now
classified as mediumdat products.

By when do companies
have to comply with the new regulation?

e Depa and Fisheries

ment of Agriculture,
published
¢ into effect

non-complian

Our expert:

e Burger is the Managing
Director of the Dairy Standard
Agency (DSA), an independent ¢
profit organisation which primary
abjective is to promote dairy quality
(product composition) and safety in
the Interest of the industry and the
SUIMEr,

Visit www.dalrystandard.co.za

Jom
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Da ' r now even
y more choices!
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A new classification of dairy products
was introduced in
South Africa at the end of March 2016.

You now have even more cholces when buying dairy
products. The most notable change is that a

medium-~fat class has been introduced
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An initiative by the Consumer )
Education Project of Milk SA

For mo Worrngtion on the hesith benefity
of dairy and the fat ¢ s of afMrent daity
prog please W webane

www rediscoverdsity co.za

now cven
motcchoices!

A new classification of dairy products
was introduced in
South Africa at the end of March 2016.
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Reaching low-income
consumers

Just add dairy...

Just 2dd som w sary o pur et nent

T L L
-
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Get key nutrients
from dairy.
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Aim: "4 b W Staple food is:
: By |+ Maize meal
To educate and inform on the B Y Dordge
value of dairy in the diet. | » Bread
 Black tea with
sugar

Poverty stricken

Poor nutritional
status

Not enough
knowledge to
make healthy
choices




Message that Is
delivered

» Value of dairy in the diet
 Dairy is nutritional value
for money

— \/
add 1 cup add 2 cups
of milk to é ?g ?I;T;fagl
pap for ‘ + & loaf of bread @ +
R3.63 § R10.15



1. Government clinics and hospitals

Government Clinics — Messages Dairy improves the
educational (« : quality of the diet.
Have milk

presentations
Maas or

yoghurt every | Justadddairy’ toyou

e Consumers / every day meal

V4
patients waiting day

* Entertain/ educate P " yoghurt
and deliver a dairy :
health message




2. Reaching the group through trained health educators

Consumer Education

Project of Milk SA (CEP)
provides training opportunity to
train-the-trainer

CEP Liaison with authorities:
Contract with service provider SN * Dept of Health
that can overcome obstacles at * District office

rural level * Dietitian of District office

Obstacles with Authorities
« Sceptical towards
‘marketing activities’
messages
SA Food-based dietary
guidelines
Balanced diet
Training by dietitian



Training of Service S5 Train the Trainer
provider’s I Training of DOH Health Promoters (HO)

Health Educators

Each HP responsible
for one clinic in rural
area




Training of Service ==y Train the Trainer
. y — Training of DOH Health Promoters (HO)
provider’s | .. : __

Health Educators Each HP

responsible
for one clinic
in rural area

Trained by the CEP dietitian and Health Educators

| Trained by CEP dietitian — English
e iy e | Trained by Health educatqr — vernacular language
Demonstration of presentation to HP
Set goals per year
Develop communication messages

Develop training aids
Train the Health educators

Test health educators \ _ _
Ensure present professional Message is repeated 3 times




Health promoter is equipped to deliver the
dairy and health message to the low-

Income consumers.

Dairy-based
Invest $30/person (R400 ZAR) nutrition booklet

nave Milk, maas
oryoghurt

every day

Provided with:

Leaflet —
Lesson plan and PPT S




HaveMilk, maas
oyoghurt

every day

Everyons in the family noeds to eat a

variety of food

To ensure a vanely of food we 3l| have to oal mized meals,

& it ve 3 8 it of feed puabing of bt Brem ot et few or e Sed Sraga

Use theae Judelieey
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Get key nutrients
from dairy.

An initiative by the I"ﬂh biood ¥

Consumer Education Project of Milk SA Dairy training tool
www.rediscoverdairy.co.za for clinics

Dairy products Dairy nutrients

Why it dairy 3ood lar you?
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Funl ep with dairy

Cotlee creamers bave

W0 calzism, protein

or aoy of the other impartast
sutrignts fesad In milk,

Your muscies vse protein 1o make you strong.

lactuse energy

amino acids

MILK POWDER

N
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W the 1z

dairy

mily o

FOR ALL
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Available
varieties of milk
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Program reach
* 44% of districts in SA

« 871 Nutrition advisors and Health promoters

KZN
Mpumalanga
Limpopo
Gauteng
North West

Free State

' Northern Cape

Eastern Cape

Western Cape

B Number of districts CEP presented training

B Number of districts/province







How do we ‘build’ the industry? RECAP!

* Equipped with knowledge

* Have the TV ad on your
phone

e Know the website i.e.

* Facebook page: DGYG

e Use ‘moment of truth’



http://www.dairygivesyougo/

10 facts the leaflet can teach you

Nutrients in dairy

. Why is dairy good for you

. How to add dairy to the diet
. Types of milk available
Importance of calcium

How much calcium

Bone building stages in life

| actose intolerance
Rehydration with dairy
10.Dental health

You need 3 servings of dairy
a day

© O NV A WN R

Know
Your
Product

and present it with pride

DAIRY
ESSENTIALS

|
Be an Ambassador for

Dairy

Know
Your
Product

and present it with pride
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Building the industry through the
Consumer Education Project of Milk SA

Specialised communication target audiences
 Dietitians and nutritionists

* Nutrition advisors and health promoters

* Doctors

* Nurses




Health professionals
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Health Professionals

Technical
advisory
committee

Dr Friede Wenhold

* Dr Zelda White

* Dr Tuschka Reynders
* Prof Rene Blaauw

e Prof Corinne Walsh

 Nicki de Villiers

* DrlIngrid van Heerden




Health Professional
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DAIRY KIDS

Elements

1. Scientific advertorials and
nutrition reviews

2. Continuous Professional
Development events and articles

3. Presentations at ADSA event and
regional meetings

4. University students

http://www.rediscoverdairy.co.za/
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ME TO THE DAIRY WEBSITE NEW DAIRY REGULATION: FAT
souna nutntion informetion on cairy ond ifs” role in human health CLASSES OF DAIRY AND
Ths site is for Consumers ana Health Professionals on “everything gairy. We have o special s=ction IMITATION DAIRY PRODUCTS.

for the Consumer colied Dalry Basics, with relioble nutrificnal information about dairy, We address all REGULATION 240.
the common questions about dairy in the secticn Focts about Dairy including the myths.

WELCO

Here you can fing scientifically

What is different in the new
regulation®

Health professicnals are regaorded as opinion lecdsas: in the health indusiry. They advise the pubiic on
nutntion, heaith ana ilness. As such the health professionol ploys on imporiont role in communicating
the heaith and nutritional bensfits of dairy ‘o consumers, Dairy-bosed nuintion i where the heolth
prefessional will find the loiest scientific infermation on doiry. Dalry nutrienis contains nuttifional icktiss
of all dairy producis as well as resources and tocis thot oon be used in praciics, with hand-outs
availcble.

How are the new fat classes
defined?

What is the protein content of mik
in the different fot classes?®

A new feature, the Dary Sealih Forum, = written oy vancous heclth professionols for corsumers
wanfing to know mores about nutrition and doiry. Our expert panelis equipped with the latest What is the carbohydrate content

2
scientific information and ore keen 1o infercct with you, the public. of milks

Al information availobie on this site is avoiable for download 1o be used in prociice, othenvize if con Does the new reguiation also
pe obtained by contacting us. opply to yoghurt and cheese?

Why was the regulation revised?®

When do companies have fo
comply with the new regulation®

Learners ong teachesss this is the pioce for you

7\

Our spacial micro-site for1es
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Dairy Health Forum

Dairy Health Forum

The Consumer Educafion Project infroduces the new coiry health forum on the reclassification of
cairy procucts in South African.

Jompie Burger

Dairy $tondard Agency

The reclassification of cairy products waos introduced enc of March 2014. Jompie Burger of the
Dairy Standard Agency, our expert for this FORUM, explains what the reciassification means to
consumers and indusiry. Download all the guestions in o PEF file.

What is different in the new regulation?
Accorging to the new dairy and imitation dairy products Regulation R260,
one of the important change ...

How are the new fat classes defined?
The following table cutiines the new fat closses for milk.

RED
- vex

What is the protein content of milk in the different fat classes?
Reguiction 240 stiputafes a minimum protein confent of 3% in milk. calculated
for fot-free milk. Typ ..

ry{ g
4 o
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Christine Leighton
christine@dairycep.co.zo
www.rediscoverdairy.co.za
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